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Taking heat - and cooking with it

By Mark Davison

It was what is fast becoming the standard scene on these 
cold, wintry Highveld nights at The Local: nicotine-addicted 
customers huddling around the solitary gas heater like battery 
chicks around their cage’s light bulbs; the motley crew of 
Cynical Cynthia, Nando’s and Alice in Dunderland - now joined 
by Joyful Joyce – surrounding the steaming coffee machine like 
a murder of crows around road-kill; and Raffles lingering next 
to the glowing heat of the clay oven, using it as an excuse to 
berate any errant pizza maker.

Ray-Ban Ray adjusted his fluffy ear-muffs, his Springbok beanie 
and then his cashmere plaid neck-scarf, sipped at his Irish and 
sniffed snottily at me, “How can you possibly sit here in this 
kind of weather and drink cold beer?”

“Easily,” I tried to look nonplussed, languid even, while mentally 
flagellating myself for forgetting my R20 “imported” woollen 
gloves. “I like beer … anytime … and especially when it’s cold. 
The beer, that is.” He noticed the slight tremble in my hand as I 
replaced the tumbler on the table.

“Ah! So you are cold!” he almost shouted in triumph. He’s 
nagged me like a Liverpool fishwife for days now to sit inside 
the non-smoking area – a haven of heat so warm that some 
wear only T-shirts within its confines. I’d assured him that 
once it became too cold sitting outside among the smokers, I’d 
concede. Again I cursed myself over the gloves.

“Nothing to do with the cold,” turning my head away so 
he wouldn’t notice the vapour. “It’s that trapped nerve in 
my shoulder … makes my whole arm shake sometimes.” 
Deliberately rubbing it under my jacket and restoring some 
feeling to my fingers. I could now reach for a cigarette without 
fumbling and lit it, perhaps cupping the flame within my hands 
for a fraction too long. Ray-Ban noticed.

“Put that stupid thing out and let’s go inside,” he admonished, 
starting to rise from the none-too-warm plastic seat.

I was about to admit defeat – a hard thing to do with Ray-Ban – 
when I was rescued by the most unlikely of saviours.

Clive the Secure had braved the elements to approach our table. 
Ray-Ban snorted; I smiled in greeting.

“I was just reading an interesting article in a magazine at one 
of the distis,” Clive the Secure smiled back, dragging out a frigid 
looking chair.

“Channelwise, I hope – we put those racks in at the distis for a 
reason …”

“Funny enough, it wasn’t,” The Secure One replied to my 
displeasure. “Can’t remember what it was, but the article 
was going on about how the channel is dead. It got me a bit 
worried.”

I raised my eyebrows. “Funny thing to be reading at a disti,” I 
said. Ray-Ban saw my look and said he was going to the toilet. 

guys that adapt won’t only survive, they’ll thrive in this new 
evolution. I can name any number of smaller guys who, over 
the past couple of years, have changed their business to tackle 
what they’ve seen coming and are now multi-million rand 
organisations.”

He didn’t look convinced. “Take yourself, for example,” I 
continued. “Think about it … when you started your business 
you’d go in, install a CCTV camera or two, some cable and a 
monochrome monitor. What do you do now?”

He nodded, seeing the bigger picture, so to speak.

“Now,” I added, “you do a complete security assessment, 
recommend the correct equipment for the job – from lighting 
and multi-view cameras, access control systems, scanners, to 
wi-fi and routers, the right software, the best LED monitors, all 
the way through to backup and recovery systems, UPS, disaster 
recovery, maintenance and support.

“And I’m probably only touching the surface. You’ve 
evolutionised, for want of a better word … “ I opened my palms 
to emphasise the point, then blew on them to warm them.

Clive the Secure beamed. “I never, ever thought of it like that,” 
he said. “And with some of the new technology coming to 
market – cheaper, nogal – I hear what you’re saying. There’s 
loads more we can probably do for our customers.”

I tilted my head at him. “Focus on the potential … it’s there. 
Now speaking of customers … “ But Cynical Cynthia was already 
at my shoulder, refill in one hand, an oven glove in the other.

“Ray-Ban says you might need this,” another beaming smile.

I peered through the concertina glass frontage of The Local, 
misted from heat on the inside. Ray-Ban raised his glass from 
his corner snug. It was time to join him. 

I knew he was heading for the 
booth next to the pizza oven. I 
turned my attention back the 
Clive the Secure who, by the 
way, is probably the epitome of 
a small, niche reseller in South 
Africa. He is, for all intents and 
purposes, a one-man-band 
and specialises in security – 
mainly the physical, hardware 
type – and counts some of the 
country’s top corporates among 
his clients.

“The channel isn’t dead,” 
I reassured him. “It’s just 
going through some of the 
most radical change it’s ever 
experienced. Of course there 
will be casualties, but the 
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Capetonian Giniel de Villiers, 
who drove a Toyota Hilux to a 
sensational second place in the 
2013 Dakar Rally, was honoured 
with the Driver’s Award at this 
year’s Goodwood Festival of 
Speed in England.
De Villiers (41) drove the 
Duxbury-Netgear backed Toyota 
Hilux on a specially laid out 
course at the Festival and was 
chosen by officials as “the most 
exciting driver on the weekend”. 
He was fourth fastest of all 
contenders, irrespective of 
vehicle.
His exploits in the South African 
designed and built ‘bakkie’ gave 
spectators – and a handful of 
“co-drivers” - a foretaste of what 
is to come in the 2014 Dakar, 
when he will again drive the 
Hilux with support from Imperial 
Toyota, Duxbury Networking 
and Netgear, a vendor of 
specialist computer networking 
equipment, in the challenging 
South American off-road event 
billed as the toughest in the 
world.
For De Villiers, the Goodwood 
event marked the launch of 
his 2014 Dakar campaign, 
scheduled to include extensive 
testing in the Namib desert.

Dell South Africa has partnered with the Change the World Foundation by providing ICT equipment and funding that will be used to 
establish a Hub and ICT Training Centre for the youth, teachers, high school IT workshops, boot-camps and focus programmes for 
learners. The 25 laptops and three projectors will provide 100 youth with basic and intermediate ICT skills, potentially train up to 50 
youth as qualified, accredited PC technicians and offer comprehensive training to three non-profits and social enterprises seeking 
to implement ICT Training for youth.  It will contribute to providing ICT training for 100 to 120 educators and teachers and enable 
youth programming boot-camps. 
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Big performance and value in a compact package. 
Superior productivity and results in a compact desktop printer, without compromising on 
quality or value.

WorkCentre™ 3315/3325 Quick Facts
 Print up to 31/35 ppm
 First-page-out time as fast as 6.5 seconds
  Built-in Wi-Fi connectivity (WorkCentre 3325 only)
  50-sheet (Duplex) Automatic Document Feeder 
(WorkCentre 3325 only)

 Standard 250-sheet paper capacity
 50-sheet Bypass Tray
  600 MHz processor (WorkCentre 3315: 360 MHz)
 Up to 1200 x 1200 image quality

Phaser® 3320 Quick Facts
 Print up to 35 ppm
 First-page-out time as fast as 6.5 seconds
 Built-in Wi-Fi connectivity
 Standard 250-sheet paper capacity
 50-sheet Bypass Tray
 600 MHz processor
 Up to 1200 x 1200 image quality

Call us on: 0800 117 843 or visit us at: www.xerox.co.za

Add more value to your business with Xerox.



4 Channelwise - July 2013

S
C

E
N

E
 A

R
O

U
N

D

Authorised
Distributor ofwww.westcon.co.za 

0800 600 557

xbox_stripad.indd   1 2013/07/04   08:42:45 AM

Ricoh SA and Rectron South Africa 
have inked an exclusive two-year 
distribution agreement for Ricoh’s 
consumer, small office home office 
(SOHO) and small business printers, 
multi-function printers, consumables 
and solutions. The two companies 
hosted an internal launch to product 
managers and support personnel from 
both companies at Rectron’s offices 
and will follow up with a reseller event. 
Rectron expects to double its printer 
sales volumes in the first year of 
the partnership to snag a significant 
portion of the conservatively 
estimated 150 000-unit market. 

Bytes Document 
Solutions (BDS) held its 
first Xerox Corporate 
Golf Challenge at 
the Country Club 
Johannesburg.  More 
than 80 customers 
in Johannesburg 
competed for a place in 
the grand finals, which 
will be held in Abu 
Dhabi in October.
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It’s not how much 
storage you have.
It’s how much  
you can do with it.
With HP Converged Storage from AxizWorkgroup,  
you can respond to any demand, reclaim resources, and speed 
application deployment.
Virtualization, cloud, and exponential data growth are driving unpredictable capacity and  
workload demands. Don’t let legacy storage hold back your new application initiatives.  
HP Converged Storage, powered by Intel® Xeon® processors, is designed for the next era of IT.  

The power of HP Converged Infrastructure is here.

Explore the agility, efficiency, and simplicity of HP Converged Storage at  
www.axizworkgroup.co.za

© Copyright 2012 Hewlett-Packard Development Company, L.P. The information contained herein is subject to change without notice. The only warranties for HP products and services are set forth in the express 
warranty statements accompanying such products and services. Nothing herein should be construed as constituting an additional warranty. HP shall not be liable for technical or editorial errors or omissions 
contained herein. 
Intel, the Intel logo, Xeon, and Xeon Inside are trademarks or registered trademarks of Intel Corporation in the U.S. and/or other countries.
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Right: Esquire Technologies, in association with The Caring 
Women’s Forum Pretoria, took part in the  50th anniversary at a 
school, in Attridgeville, Pretoria.
Speaking at the event was Ahmed Mohamed Kathrada (84), who 
was in prison for more than 20 years. Kathrada said Mandela 
left  “a compelling legacy”; one that was a beacon in the 
“unrelenting change in political and social policies in South 
Africa”.
Mandela Day, celebrated at the N’ wa-mhinga Primary School, in 
Atteridgeville, Pretoria, also saw the opening of a soup kitchen, 
the planting of a vegetable garden and the  handing out of gifts 
to 650 school children. 

On Mandela Day, more than 50 children and house mothers from various charities 
joined Nashua at its head offices in Woodmead to receive much-needed clothes, 
food and other essential items. Some of the charities that attended the afternoon’s 
event included Nkanyezi Stimulation Centre for children with 
disabilities, Cradle of Hope and Tshwane Place of Safety.
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Rectron is proud to announce that we have
partnered with Ricoh in the distribution of
the Ricoh printer range to the South African 
IT reseller market

It’s an exciting partnership that will see Ricoh
entering the competitive ITD-printer
environment with a wide range of printers and
multi-functional machines.

We’re looking forward to a long and mutually
profitable partnership

It’s an exciting partnership that will see Ricoh
entering the competitive ITD-printer
environment with a wide range of printers and
multi-functional machines.

We’re looking forward to a long and mutually
profitable partnership

GO   
RICOH
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Duxbury Networking hosted a breakfast 
seminar and technology update for 
resellers and dealers recently. Armand 
Steffens, manager of Netgear Africa, was 
on hand to cover the technologies now 
underpinning Netgear’s new family of 
Gigabit Power over Ethernet (PoE) smart 
switches and the brand’s latest storage 
products.
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GEARING UP FOR SOFTWARE-DEFINED NETWORKING

T
he networking industry is changing and these 
changes can be evidenced in the industry’s new 
approach to that way networking is rolled out – 
leading to the rise of software defined networking 
(SDN).

SDN is not only the next big thing, being touted by vendors as 
the way of the future in networking, but it is also promising 
to change the way that mid-sized companies, large 
enterprises and service providers build and manage their 
networks. According to the experts, SDN promises to do for 
the networking industry what virtualisation did to the server 
market, and although adoption seems to be slow at the 
moment, it is promising to gain momentum in the ensuing 
years.

What SDN promises is a new approach to networking as a 
whole where end-users can take advantage of a flexible, 
cost-effective approach to networking with much the same 
benefits derived from the virtualisation of servers and storage 
devices. According to IDC, SDN is expected to grow to a $3.7 
billion market by 2016, and its forecast is one of the more 
conservative ones. 

So what is SDN? According to Accenture it is touted as the “last-mile of 
virtualisation” – another step in the evolution of business towards the 
cloud, promising a flexible, agile and cost-effective environment. In short 
SDN separates or decouples the hardware from the software it manages. 
This allows administrators to programme and automate the entire 
network fabric centrally, without having to manually changes hardware 
at a granular and individual level. 

The biggest shift here is that you will no longer need to manually 
configure routers and networks, as these will now have management 
and software features on board, allowing for management of the network 
and provisioning of resources from within the cloud. SDN will allow you to 
set up a network quickly, manage them with less complexity, avoid vendor 
lock-in and build them using less, simpler and cheaper hardware. za.comstor.com  |  +27 11 233 3333  |  sales@comstor.co.za

Carlos de Almeida 
Comstor Business Unit Manager

There is no doubt that SDN is a long-term play 
for businesses and in particular for the channel, 
particularly as value-added resellers and systems 
integrators are going to have to develop the expertise 
to roll-out and assist customers in managing an SDN 
environment. While SDN does propose a number of 
opportunities for players in the market it does come 
with the promise for customers that they will be 
able to do more with less – which may impact the 
traditional margins of the channel.

As a first push we are seeing companies such as 
hosting providers, financial institutions and other 
enterprises with big data centres, being the first 
to adopt SDN in their organisations. Because SDN 
is so evasive and lowers the playing field, we will 
start to see more mid-sized enterprises embrace the 
technology going forward. This will create significant 
opportunities for the channel as this remains a 
market that prefers to “outsource” specialist IT 
services and skills as opposed to onboarding them.

The real benefit SDN holds for resellers is that they can slowly start to 
move away from the model of moving boxes and start focussing on a 
higher value model where they assist customers with modernising 
networks, optimising applications and configuring software. But 
significant investment is going to need to be made in the development of 
the skills to support the technology.

In short, SDN paves the way for a networking industry that offers networks 
without borders.

- By Carlos de Almeida, Business Unit Manager, Comstor a Westcon Group Company

FP-Cisco SDN.indd   1 2013/08/07   02:54:38 PM
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All the prerequisites 
for winning ...

Graham Duxbury is the MD 
of Duxbury Networking, 
Formula 1 commentator, South 
African champion and Daytona 
Speedway USA Hall of Fame 
inductee.

FORMULA ONE in FOCUS

He has been hailed as the best driver in 
Formula One - the only driver with “all 
the prerequisites” for winning. He was the 
youngest driver to achieve a pole position 
and win a race and now rumours link him 
with a move to the Red Bull team in 2014. 

“Just like Schumacher, he knows how to 
work with his team and maintain a positive 
attitude,” says Scuderia Ferrari president, 
Luca di Montezemolo, of his team’s lead 
driver, Fernando Alonso. 

Whether Alonso - or El Nano as he is known 
at home - moves to Red Bull or not is open 
to speculation, but the Spanish former 
double world champion’s level of frustration 
must be getting pretty high lately, based 
on the difficulties he has been experiencing 
at Ferrari; although second, fourth and 
second in the 2010, ’11 and ’12 drivers’ 
championships is a none-too-shabby record. 

Alonso had the word “champion” associated 
with his career from an early age, which 
began in kart racing in his home town of 
Oviedo. He won three consecutive national 
championships and was crowned world 
karting champion in 1996. 

Under the wing of manager Flavio Briatore, 
the Italian billionaire and (then) Renault 
F1 team boss, he made his F1 debut in the 
2001 season with Minardi, a struggling, 
back-of-the-grid team. Alonso then moved 
to Renault as a test driver in 2002. 

For 2003, Briatore fired race driver Jenson 
Button and replaced him with Alonso. The 
outcry from the British driver’s fans was 
huge, but Briatore said, prophetically, “time 
will tell if I’m wrong”. 

On 25 September 2005, Alonso won the F1 
world championship at the age of 24 years 
and 58 days - at the time making him the 
youngest champion, and Spain’s first. He 
retained the title the following year. 

Alonso joined McLaren in 2007 but endured 

a fraught time, competing against his 
rookie team mate Lewis Hamilton. If team 
boss Ron Dennis had backed one of his 
drivers for the championship, success 
would have been assured. As it was, he 
allowed bitter inter-team rivalry to ensue 
and the title was snatched by Ferrari’s 
Kimi Räikkönen by just one point from 
the McLaren duo who finished tied on 109 
points. 

After this debacle, Alonso returned to 
Renault for two seasons and in 2010, he 
joined Ferrari with the benefit of a multi-
million euro retainer. 

His time at Ferrari has promised much, 
but delivered less than the third world 
championship title he is targeting. For 
example, he won his first race for the 
team in Bahrain, but a second win (at 
the German Grand Prix) took some 
time materialising. Then, paradoxically, 
prospects for the championship brightened 
significantly with resounding wins in Italy, 
Singapore and Korea. 

These remarkable late-season successes 
enabled Alonso to enter the last race in 
2010 with a four point lead in the title 
chase. But his Ferrari technicians made a 
fateful pit stop timing error. Unfortunately, 
he lost ground and the championship to 
Vettel. 

The following year, with only one win, 
was a disappointment as was 2012, which 
was preceded by testing in which Ferrari 
appeared to be struggling for pace. A bad 
omen. 

It was only Alonso’s skill in a wet-dry race 
in Malaysia (where he had qualified a lowly 
ninth) that saw him win. Thanks to some 
frantic work by his team, the Ferrari’s 
performances improved. Consequently, 
he was successful again in Spain – at the 
Valencia street circuit – and in Germany. 
But, regrettably for his fans, he lost the title 

to Vettel at the final round in Japan where 
he was forced to retire. 

It was more of the same in 2013. At 
the third race of the season, in China, 
he celebrated his 200th start in F1 with 
an emphatic win, 10 seconds ahead of 
Räikkönen. Just three races later, in Spain, 
Alonso took his most recent victory, again 
besting Räikkönen. However, after the 
Hungarian GP he has slumped to third in 
the championship standings. 

What does the future hold for Alonso? Will 
he ‘jump ship’ to replace Mark Webber at 
Red Bull? The move appears unlikely given 
that Alonso has another three years to run 
on his contract (ending in 2016). It would 
cost Red Bull a fortune to recruit him. 

That said, a remarkable development is the 
recent suggestion by Ferrari team principal 
Stefano Domenicali that Alonso should “put 
more effort into helping Ferrari emerge from 
its current predicament”. 

Fans will remember Räikkönen’s vilification 
in 2009 by Ferrari, with Di Montezemolo’s 
“I don’t understood him” and other 
disparaging remarks presaging a swift, 
contract-breaking exit for the popular Finn. 
A precedent, perhaps?
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From bricks to clicks
The YOUNGER GENERATION

South Africa’s Internet economy has 
shown steady growth, and locally users 
have seen an increase in online shopping 
volumes as South Africans are becoming 
more familiar with making purchases in 
cyberspace. 

World Wide Worx recently reported that 
the Internet economy contributes 2% to 
South Africa’s GDP, rising by approximately 
0,1% a year. The analyst firm also reports 
that Internet users in South Africa reached 
13,2-million in 2012, up from 11,2-million 
in 2011. 

Online shopping is a global consumer trend, 
and the increasing Internet penetration 
figures are contributing to the development 
of e-commerce activities locally. This has 
been facilitated by a variety of factors that 
include the expansion of local Internet 
usage, the proliferation of smartphones 
and tablets, and enhancements in Internet-
based payment methods and the Web-
based commercial experience. 

And it’s not just in South Africa that users 
are seeing an increase in online 
shopping sites and online shoppers – the 
International Telecommunication Union 
(ITU) says that e-commerce activities have 
expanded in Nigeria, South Africa and 
Kenya due to the proliferation of mobile 
phones and availability of faster Internet 
networks. 

In South Africa, 51% of individuals with 
Internet access shop online. In Kenya, 18% 
to 24% make online purchases. In Nigeria 
approximately 28% of the population has 
Internet access, according to the ITU 
figures. 

According to Forrester, e-commerce in the 
US is expected to overtake sales growth of 
brick-and-mortar stores over the next five 
years. While South Africa has not reached 
the same volumes, a growing generation 
of young, Internet-savvy individuals has 
embraced new, online technology. Retailers 
are aware of this and are starting to tap 

into the growth offered by this market. 

This “perfect storm” is changing the retail 
and distribution environments. While many 
people have predicted that big brands like 
Amazon and Kalahari have left no space for 
competition, new local stores are coming 
online every month. 

Zando is a great example of the success 
e-tailers can achieve locally. This new 
online fashion retailer attracts 200 000 
unique visitors a month. Traditional 
fashion retailers are also jumping on the 
bandwagon, with Mr Price launching an 
online offering, Woolworths boasting a full 
online store, and Truworths and Edgars 
having slightly more limited online services. 

Those of us in the technology sector have 
been playing in this space for years, and 
the fashion retailers are starting to catch 
up. Consumers are now used to shopping 
on Kalahari, Takealot or Amazon and they 
are looking for new offerings. 

This offers an opportunity for all links 
in the channel chain to re-evaluate how 
and where they fit into the e-commerce 
food chain. With online sales growing at 
an estimated 30%, this makes the 6% 
growth in traditional retail sales look pale in 
comparison. 

Faced with infinite choice, most consumers 
look towards the brands and stores that 
they are used to shopping with to offer 
the products they need. Bigger brands 
and established retailers need to make 
sure they have a mobile strategy and 
e-commerce strategy in place, or risk being 
left behind. 

Not too many years ago most people 
shopped in their local stores complete with 
parking and weather problems, long lines 
and wobbly shopping carts. 

Even when online shopping was available, 
people felt uncomfortable using their credit 
cards and giving their personal information 
to cyber-shops. That has all changed. The 
channel has to change too.

By Anton Vukic, 
channel manager at 
Phoenix Software 
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The economic slowdown in China has 
driven International Data Corporation (IDC) 
to lower its expectations for worldwide IT 
spending growth this year.

The IDC Worldwide Black Book Query Tool 
now forecasts IT spending growth of 4,6% 
in constant currency for 2013, down from 
the previous forecast of 4,9% growth and a 
sharp deceleration from last year’s growth 
of almost 6%.

Despite the lower forecast, IDC expects IT 
spending will reach $2-trillion for the first 
time ever in 2013. Meanwhile, total ICT 
spending, including telecommunications 
services, will increase by 3,8% at constant 
currency to $3,6-trillion.

Capital spending in China and other 
emerging markets shows signs of 
weakening from the rapid pace of 
expansion recorded since 2010. Meanwhile, 
PC sales face continued pressure from 
lower-cost tablets in the first half of 2013 
and the rapid adoption of cloud services is 
cannibalising revenue from traditional sales 
of software and IT services.

In the US, shipments of smartphones and 
tablets have buoyed the overall market 
so far this year, but forecasts have been 
lowered for other hardware market sectors 
and IT services. Expectations have also 
been scaled back in Canada, Western 
Europe, Brazil, and Central and Eastern 
Europe, Middle East and Africa (CEMA) as 
well as in Asia/Pacific (excluding Japan).

“With the economic outlook uncertain 
for the second half of this year, we 
remain focused on the downside risks 
associated with China and Western 
Europe,” says Stephen Minto, VP in IDC’s 
Global Technology & Industry Research 
Organization (GTIRO).

“IT spending in Europe remains tepid by 
any historical standards, with overall growth 

of 2% driven entirely by mobile devices. 
Excluding phones and tablets, IT spending 
in Western Europe will in fact decline by 
0,4% this year.”

The forecast reduction would have 
been starker if not for strong sales of 
smartphones and tablets in the first half 
of the year. More than half of this year’s 
IT market growth will come from mobile 
devices; excluding phones and tablets, 
IT spending will increase by just 1,7% in 
constant currency (down from the previous 
forecast of 2,6% growth).

Worldwide spending on smartphones is now 
expected to increase by 18,5% in constant 
currency this year (up from the previous 
forecast of 17,2%), while tablet spending 
will increase by 39% (up from the previous 
forecast of 32,5%).

The PC market, in particular, performed 
poorly in the first half of 2013 as 
cannibalisation from tablets continues. The 
economic slowdown in China, reverberating 
throughout Asia/Pacific, also took a bite 
from PC revenues; worldwide PC spending 
is now expected to decline by 7,2% in 
2013, down from the previous forecast of a 
2,6% decline.

Only the US bucked this trend somewhat, 
with PC sales a little stronger than expected 
in the second quarter, but not enough to 
offset the overall decline in shipments and 
average prices.

Growth continues to decline in other 
hardware sectors, with worldwide server 
spending now expected to decline by 3,5 % 
in 2013 while storage hardware revenues 
will increase by just 1,9% (down from 
6,5% growth in 2012, and down from the 
previous forecast of 2,4%).

“Average price declines in the server and 
storage markets continue to pressure 
margins and revenues, while some of the 

pent-up demand which drove the 2010-
2012 rebound has given way to a more 
subdued environment for capital spending,” 
says Minton. “There are still pockets of 
growth, but overall hardware investments 
are in a cooling phase, which will last until 
2014 at the earliest.”

IT services expectations have been 
impacted by economic weakness in some 
regions and continuing cannibalisation 
from cloud services. IDC has lowered the 
forecast for US IT services growth in 2013 
from 3,7% to 2,9%, and worldwide services 
growth is now expected to be 3,4%, (down 
from the previous forecast of 3,8% in 
constant currency).

Software spending (including software as 
a service or SaaS) has so far remained 
relatively resilient overall, with growth in 
constant currency of 5,5% still expected 
this year. By the end of 2013, almost 10% 
of annual software spending will have 
moved to the cloud.

“Enterprises are still investing in new 
software tools and solutions, especially 
where rapid cost-benefits have been 
identified, but more software sales are 
migrating to SaaS and PaaS delivery 
models,” continues Minton. 

“Not only does this put pressure on 
software vendors to compete with lower-
margin cloud software providers, but 
the growth of cloud is also cannibalising 
revenues from IT outsourcing and 
application hosting.”

The slowdown in the Chinese economy 
was a drag on IT spending in the first half 
of this year. IDC now forecasts overall IT 
spending growth of 9,5% in China this 
year (in constant currency), still slightly 
outpacing GDP but down from the previous 
forecast of 12,9% growth and a sharp 
deceleration from the pace of the past four 
years.

Global PC sales set to slip
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Meet your new 
               of the year.

Introducing the storage server built specifically for the small office.

WD Sentinel™  DX4000 | Small Office Storage Server
 
Choose my plug-and-play, easy installation and space-saving design. Cheer my convenient remote 
access and administration. And have faith in my complete data protection from the world’s most trusted 
name in data storage. I may just be the best business decision you’ll ever make.

                              

Western Digital, WD, and the WD logo are registered trademarks in the U.S. and other countries. WD Sentinel is a trademark of West-

change without notice. Picture shown may vary from actual product. 
©2011 Western Digital Technologies, Inc. All rights reserved.

4178-705237-A00

Pinnacle:
Tel: 011 265 3000
Email: jhb-sales@pinnacle.co.za
 

Drive Control Corporation:
Tel: 011 201 8927             
Email: info@drivecon.net

CERTIFIED PARTNERS
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0800 600 557
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Is your managed print 
strategy on the ball?

ADVICE for the CHANNEL

We are heading into the business end of 
the rugby season, facing Australia and 
New Zealand. You know that Heyneke 
Meyer has a game plan – one that inspires 
your confidence as a fan, the trust of his 
teammates and ultimately results in a win. 
Or maybe not. Maybe you doubt his game 
plan. It is only results that count. 

Each player is given a responsibility within a 
set structure: how to attack; how to defend; 
which lines to run; when to kick; how to 
cover each other; how to create an overlap; 
how to scrum; maul; and not infringe. And 
to hit the opponent as hard as possible. 

This is similar to the resellers’ approach to 
winning new or growing existing managed 
print services (MPS) business. It is a good 
time to reset your plans. You’ve surely heard 
before that the time is now for MPS. 

All companies are looking for new ways to 
cut costs and boost efficiency – and they all 
have printers. 

Your customers are already spending money 
on print. The opportunity for you is to allow 
them to reduce their costs by buying it in a 
different way. 

If you can show that the unmanaged print 
environment has a negative impact on their 
bottom line, then bingo - you’ve secured 
yourself a new source of recurring revenue 
and an investment in sustainable, profitable 
growth for resellers. 

Here are some issues to consider in your 
MPS scrum: 

*    Play offence and defence. A crowded 
MPS market means if you don’t do it, 
someone else will. But you need to do 
it right to ensure you’re adding value as 
a trusted advisor – opening the door to 
deliver more services, such as workflow 
optimisation, document management, 

cloud and compliance solutions. 

*    Assess your bench. Meyer needs a 
squad of 22. So you also need the 
right resources. Ensure you have 
the resources needed for success: 
operations; billing; and selling. Keep 
in mind that a well designed MPS 
programme can eliminate the need 
to make heavy investments in new 
resources and may be able to leverage 
what you already have in place. 

*    Secure additional ground gain. Very few 
customers wake up and say “I need a 
managed print solution”. Show them 
how MPS goes beyond cost savings 
to help with security challenges, 
regulatory compliance concerns and 
environmental sustainability. 

*    Challenge the referee’s call. A one-
size/one-vendor MPS solution does 
not fit all. You’ll earn more business 
when you have the ability to maximise 
existing technology – this means 
managing and supporting all devices. 

*    Call in special teams. The right 
MPS vendor partner will have the 
experience, support and tools to help 
generate the most revenue for your 
business. The partner programme 
should have you up and running 
quickly and provide a range of 
offerings to add value to customers. 

*    Regain possession of the ball. 
Change management support should 
be provided to help employees 
successfully adapt to new technology 
and streamlined work processes. 
Getting up and running quickly is the 
key to success. 

Print technology is levelling the playing 
field. How are you planning to raise your 
game?

By Craig Green, OPB 
channel manager at Bytes 

Document Solutions 
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Twittering beaks …
We just can’t seem to keep the Pinnacle Group off our Deep 
Throat page nowadays, but then I suppose it comes with 
the territory when you’re the biggest gorilla in the cage – 
and rattling the bars more than your competitors. Following 
on the news last month that the group had bought into 
Datacentrix and that subsidiary AxizWorkgroup’s new 
division under Jacques Malherbe – Advanced Technologies 
– had been lined up as Cisco’s next distributor in the region, 
our little birds just can’t stop tweeting. While there are 
rumours that the group has slightly increased its stake 
in Datacentrix, the main news around it again relates to 
AxizWorkgroup. It seems the disti is making hay while the 
sun shines on it, and taking full advantage of the continuing 
fallout following Pierre Spies’ departure at traditional rival 
Tarsus, particularly in the employee stakes. Our twitterer 
says that at least six senior staffers have unpacked their 
Tarsus departure boxes into desks at AxizWorkgroup in the 
past few weeks, the latest being Gerry Vletter and Jackie 
Sinclair. Our tweeter adds – maybe a bit facetiously – that 
the company could be looking to start its own football 
league which would feature a Tarsus Old Boys squad. 
We know first-hand that many moons ago the ex-CEO of 
Axiz, Anthony Fitzhenry, came under pressure to establish 
a football field on its premises and that he did try and 
negotiate a deal to use the nearby Vodaworld pitch, so who 
knows …?

… continued leaks …
It never rains but it pours, they say, and it looks like the 
tide of departures from Tarsus is set to continue. While 
numerous senior employees may be weighing up their 
various options, a very reliable source informs us that one 
of the company’s most senior executives has handed in his 
resignation. Jansen Harper, who was promoted from CFO 
to COO under the stewardship of Pierre Spies, was second 
only to Spies and, we’d imagine, new CEO Anton Herbst at 
the company. The good news for Tarsus, though, may be 
the fact that Harper has no intention of following fellow 
ex-colleagues into the AxizWorkgroup fold. Our source 
indicates that he’s starting a new, independent venture of 
his own. Deep Throat swallows … beer … and wishes him all 
the best for the future.   

Prick(le) of the Month:

On-site 1 Off-site 0
Once again being in benevolent mood, this month sees more 
of a smile than a prick(le), but it has been spurred by a 
press release sent out by what we can only call a colourful, 
diligent and most prodigious agency – almost daily releases 
for their lucky client. This is the intro to a particular release 
that caught our attention:

“As the leading consumer electronics brand in the country, 
XXXXXXX has succeeded in offering a complete lifestyle 
solution experience with its new corporate head office in 
Johannesburg. In addition to being a green building, it 
also offers visitors a 360 degree touch point to product 
categories, all conveniently situated in the on-site XXXXXXX 
Experience Centre.”

Now, the on-site facilities and “lifestyle” experience may be 
exhilarating enough to warrant a press release, but maybe 
the company should focus on its off-site attractions … like 
parking. One of our intrepid industry spies literally had to 
stop his car to chuckle hysterically as he watched a very 
senior executive from a very big distributor remonstrate 
with the car park security guard at the entry boom. But his 
animated argument got the exec nowhere as he was quite 
literally ushered to a parking spot in the street outside the 
complex. Our spy adds that “thundering” is too mild a verb 
to describe said exec’s demeanour as he stormed past the 
boom and into the new head office. We can only guess at 
what happened once he entered the Experience Centre. 

Pic of the Month:

No such thing as free beer, but … 
Is this a pic of the world’s most expensive beer? (Thanks for snapping it 
for us, D). In more than 30 years of travelling round the globe, Singapore 
has always held our most disreputable record for the highest-priced beer 
we have ever paid for – the equivalent of R90 for a pint of Fosters (agreed, 
we should know better …) a good few years ago when, believe it or not, 
the rand was about R5.00 to the dollar. So you can imagine the palpitations 
that ripped through our chest when we approached bar staff in the (only) 
little pub at Mauritius airport, keenly ordered a pint of their own, local 
draught, and were presented with a bill for R145! And the spotty youth 
posing as a barman had the gall to grimace and protest when we ordered 
him to scoop off the half-pint of frothy head and fill the mug to the brim! For 
future Saffers travelling to the island, here’s an invaluable tip: At the food 
kiosk right next door to the bar you can buy a can of the same brew for the 
equivalent of R30. Oh, and if you wander into duty-free, you can buy two 
litres (yes, two big bottles!) of Mauritius’ famed white rum for about R10.00 
extra on the cost of a pint of their draught.

DEEP THROAT

… and lofty peaks
We know this month’s prick(le) revolves around a car park 
story, but we hear that another car park has been in the 
spotlight of late – Pinnacle’s. Whispers have reached us 
that there has been an upsurge in the number of sparkling 
new sports cars around the awnings, including a few 
Ferraris, believed to be the deserved rewards of a few 
lucky executives. Bearing in mind the sterling results that 
the group has produced over the past few years – and 
reliable reports that certain group companies have “over-
performed” this year – we can’t help but wonder if the 
latest additions in the car park are an indication of yet more 
good news for shareholders.
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The IT industry has, for decades, been viewed 
as a bastion for men; an industry steeped in 
chauvinism and one where the so-called glass 
ceiling hangs lower than in most others. But 
over the past few years, this perception is fast 
being changed as women not only continue to 
take up an array of important jobs in middle 
and senior management, ranging from finance 
and HR through to marketing, sales and product 
management, but even at the boardroom table. 
Internationally, there are a good few examples 
- prime current ones being Meg Whitman, CEO 
of HP, and Yahoo chief Marissa Mayer - but even 
locally there are a number of women who have, 
and continue to, make their mark at executive 
level – particularly in the channel. Drive 
Control’s Jenny Rex and Rectron’s Lindi Shortt 
spring immediately to mind.

Long gone are the days when the only 
female employee at an IT firm would be the 
receptionist, accountant or in-house PR, and 
long may those days remain confined to the 
history books.

When we published the first-ever ‘Women in the 
Channel’ feature more than 16 years ago – and, 
yes, we were the first publication to do so - we 
actually struggled to find enough candidates to 
warrant a cover story. Many women didn’t want 
to contribute – some through bashfulness, some 
not wanting to blow their trumpets too hard, 
some simply happy to keep their heads below 
the company parapet and get on with their 
jobs. But the following pages bear testimony to 
just how times have changed, how views have 
changed and just how the industry itself has 
changed.

So, in celebration of the sterling jobs that many 
women continue to perform in the industry 
and the channel – and with a passing nod to 
this month being Women’s Month – we carry 
on our tradition of giving them their chance in 
the spotlight: A chance to highlight just what 
they do; the highs and lows of their jobs; their 
various views on certain aspects of the channel; 
and, generally, just what makes them tick.

Women in the  IT channel
Adele Oosthuizen, HP 
South Africa 
Position: Country channel and retail 
sales manager 

Number of years in the channel: 13 
(three of those years at HP) 

Your greatest achievement in the 
channel: Working with the leading 
brands in the industry 

Your worst moment in the channel: Seeing how the broader 
macro-environment is influencing the channel. Something like 
the exchange rate is out of our control, but it puts the channel 
under pressure. It’s really hard for us and our partners to 
remain competitive in an already difficult space 

What you love about your job: Everything. I love my job. I love 
the interaction between partners and customers, and I really 
enjoy helping our partners make their businesses successful 

What you hate about your job: It starts at 8am, and 
unfortunately my car cannot go faster than the one in front of 
me 

How could your job be made easier: Definitely less e-mail 

Most admired person and why: My husband, for sure. He’s my 
best friend, he puts up with all my personal and professional 
demands every day – and still brings me coffee in bed 

Your best advice regarding the channel: Partners need to be 
innovative and think out of the box. The industry has changed 
dramatically in the last couple of years, and the channel has to 
diversify its offerings and focus on strategic innovation 

Personal likes: Spending quality time with my family 

Personal dislikes: My alarm clock 

How do you relax: Catching up on social media or reading 

The perfect day/night out: A perfect day is spent outdoors with 
the family - scuba diving and 4x4 is always on the agenda. As 
for the perfect night out, good food, great wine and even better 
friends are always a winning combination

Tina Tseng, Mustek 
Position: Asus product manager 

Number of years in the channel: Two 

Your greatest achievement in the 
channel: Representing Asus for Mustek 
has been a phenomenal experience 
so far, although I feel my greatest 
achievement is still in the pipeline 

Your worst moment in the channel: 
Nothing to report on just yet – fingers 
crossed I will never experience it 

What you love about your job: Learning 
new things each day and knowing that 
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Amanda Hetherington, Bytes Document 
Solutions 
Position: Channel technology manager 

Number of years in the channel: I’ve been in the channel for 14 
years, in a number of different roles 

Your greatest achievement in the channel: Before moving into the 
position of technology manager earlier this year, I supported the 
channel in a product marketing role. By implementing focused 
programmes and incentives, we achieved exceptional growth in 

our sales during that period 

Your worst moment in the channel: There are certainly some challenges, but nothing 
stands out for me as a “worst moment” 

What you love about your job: The channel is dynamic and constantly evolving. This 
keeps the interaction and support requirements fresh and stimulating. There is never a 
dull moment 

What you hate about your job: The fact that there is never a dull moment 

How could your job be made easier: It would be great if we could have a few 28-hour 
days every now and then 

Most admired person and why: My mother. She taught me the importance of working 
hard, staying focused and always giving my best. This has stood me in good stead 
throughout my career 

Your best advice regarding the channel: As a manager of a channel, you have to expect 
the unexpected and learn to adapt quickly 

Personal likes: There are long hours required to support the channel so time spent with 
my family and friends is most precious. I also enjoy a good book when there’s a spare 
moment 

Personal dislikes: Queuing 

How do you relax: I like to catch a movie with my children or to read a book 

The perfect day/night out: A day spent travelling through the Kruger National Park, 
followed by some good food and drinks with family and friends

Antonet 
Davids, 
Rectron 
Position: HR manager 

Number of years in the 
channel: I have been 
working in the channel 
for almost 16 years. I 
started at Rectron in 
1998 

Your greatest achievement in the channel: 
Being with one company for almost 16 years 
has not only given me the required expertise to 
make a success of myself, but has also afforded 
me the opportunity to grow within the channel 

Your worst moment in the channel: With the 
fast paced growth in the IT Industry sometimes 
that personal approach is lost and left behind 

What you love about your job: Working with 
different people that each possess their unique 
set of skills and being able to tap into each 
of their strengths and weaknesses. It is also 
rewarding to see that smile on an employee’s 
face when they have made a significant 
achievement 

What you hate about your job: Lack 
of communication. It creates huge 
misunderstandings which can become very time 
consuming 

How could your job be made easier: If people 
adhere to processes and deadlines 

Most admired person and why: Mandela. 
His various initiatives and involvement with 
people of all races has made an impact on me, 
showing true qualities of a great leader 

Your best advice regarding the channel: Adapt, 
learn from each other and embrace change. 
Keep up-to-date with the advancements in the 
industry 

Personal likes: Music, family time, arts and 
crafts 

Personal dislikes: Being stuck in traffic 

How do you relax: Playing outside with my 
children 

The perfect day/night out: I am an old romantic 
so my perfect date day/night would consist of a 
picnic or a dinner by candlelight

what I do is part of a bigger picture 

What you hate about your job: No job is perfect, even the best of relationships have their 
down days 

How could your job be made easier: By maintaining a positive attitude at all times 

Most admired person and why: My mentor – Daisaku Ikeda 

Your best advice regarding the channel: Keep a positive attitude, no matter what the 
situation is 

Personal likes: Smiles 

Personal dislikes: Rudeness 

How do you relax: I like to read 

The perfect day/night out: Would be spent with friends, painting the town red
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Chandra 
Cimardi, 
Westcon 
Comztek 
Position: Customer 
service manager 

Number of years 
in the channel: 18 

years in the IT Industry 

Your greatest achievement in the channel: 
Juggling a career in customer service 
management and being a single mom 

Your worst moment in the channel: Can’t 
say I’ve had one 

What you love about your job: It gives 
me great satisfaction when one of my 
team members gives exceptional customer 
service. Everyone expects a certain amount 
of service, some more than others - but 
when my team exceeds that then they 
have added the “wow” factor, giving our 
customers the best possible experience 

What you hate about your job: Dealing with 
an irate customer because their needs or 
expectations have not been met (I rarely 
get these calls, but when I do it’s not 
always pleasant) 

How could your job be made easier: Not 
my job per se, but eliminating traffic would 
get my day off to a better start 

Most admired person and why: Steve Jobs, 
as be never bent his beliefs for anyone and 
expected greatness on all levels 

Your best advice regarding the channel: Be 
passionate and love what you do 

Personal likes: I like the fact that I 
am always motivated and have great 
enthusiasm about things. I also like the fact 
that I can laugh at myself 

Elaine Wang, 
Rectron 
Position: Category 
manager 

Number of years in 
the channel: Five 

Your greatest 
achievement in the 
channel: I feel my 

greatest achievement is the amount of 
knowledge that I have acquired within a 
relatively short space of time. Our industry 
is certainly not an easy one, and I feel that 
I have embraced this challenge and have 
had some success with it. 

Your worst moment in the channel: The 
overall economic climate has been difficult 
in recent years. We have seen many 
resellers close their doors as a result, which 
always saddens me. As a country, we need 
to support small businesses 

What you love about your job: I really love 
the dynamic nature of the industry. My role 
at Rectron is constantly evolving, giving 
me a fresh perspective and interesting 
challenges. I particularly enjoy working with 
vendors and suppliers, and enjoy being on 
the forefront of innovation 

How could your job be made easier: It 
would be great if resellers and distributors 
alike could engage in more selling activities, 
and not rely entirely on end-user-driven 
demand 

Most admired person and why: This is a 
huge cliché, but my mother is my most 
admired person. She’s gone through an 
enormous number of challenges and has 
managed to get through everything with a 
positive attitude 

Your best advice regarding the channel: 
Embrace the evolution of technology – we 
are seeing increasingly savvy consumers, 
which means that we need to constantly 
up our game. Resellers need to understand 
that change happens, regardless of 
whether or not they are on board. Work 
with distributors and vendors to better 
understand the changes in technology and 
how to adapt your business to optimise 
on joint growth opportunities. If you 
aren’t prepared to change and evolve with 
the technological offerings, there will be 
someone else who is prepared to serve 
your customer 

Personal likes: I’m absolutely a gadget girl 

Personal dislikes: Arrogance 

How do you relax: Hanging out and 
watching an animated movie 

The perfect day/night out: Going out for 
sushi for dinner with a close-knit group of 
friends

Anamika 
Budree, WD 
Position: Country 
sales manager: 
branded products 

Number of years in 
the channel: 11 

Your greatest 
achievement in the 

channel: The emergence of WD as a brand 
of choice in our local channel 

Your worst moment in the channel: The 
uncertainty the Thailand floods brought to 
the market 

What you love about your job: The 
challenge of bringing a largely fragmented 
channel together to enhance value for the 
customer 

What you hate about your job: Honestly 
nothing. We live in a vastly different 
environment that brings its own challenges. 
Your ability to deal with this makes you 
successful 

How could your job be made easier: If 
there were more hours in a day 

Most admired person and why: 
Definitely my mother – my strength and 
determination comes from her 

Your best advice regarding the channel: 
Customer centricity has emerged as the 
largest and most influential factor in being 
successful. Understanding your customer as 
an individual is essential to success 

Personal likes: My electric blanket 

Personal dislikes: Days when nothing seems 
to go right 

How do you relax: Escapism. I lose 
myself in my home life and enjoy the 
new additions to my family: two beautiful 
German Shepherds 

The perfect day/night out: Any time spent 
with family and friends

Sharon Kuyper, 
Duxbury Networking 
Position: Account manager 

Number of years in the channel: 13 

Your greatest achievement in the 
channel: They were all in the past - 
I’m too old to remember 

Your worst moment in the channel: 
I’m too embarrassed to remember 

What you love about your job: The strong and lasting 
relationships I’ve developed with dealers, resellers and 
customers over the years 

What you hate about your job: Incompetence

Personal dislikes: I don’t like that 
I am a perfectionist as I often set 
expectations of myself and others 
too high, and then am disappointed 
when they are not met 

How do you relax: I find spending 
time laughing and playing with 
my beautiful six-year-old daughter 
relaxes me and gets my mind 
off things, as does sharing the 
highlights of her day with her. 
When I am on my own I enjoy 
reading a good book 

The perfect day/night out: Dinner 
with friends, good conversation, 
good wine and lots of laughs
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Bernadine Joaquim, Mimecast 
Position: Regional channel and alliances manager 

Number of years in the channel: Seven 

Your greatest achievement in the channel: When I started at 
Mimecast there was a hybrid channel model, with some business 
moving through the channel and some direct. The time came to 
make a decision to take the business to another level. This was a 
big and bold move for a cloud vendor to shift its business focus 
entirely to the channel, but has seen great rewards

Your worst moment in the channel: Have you ever forgotten the name of the person, as 
you are about to introduce someone to them? I’ve trained my husband well to know when 
I’ve forgotten the person’s name and for him to jump in and introduce himself, prompting 
the other person to say their name. But unfortunately this does not help in business and, 
on one or two occasions, I’ve been a victim of my memory 

What you love about your job: The challenge – testing yet rewarding. I’m privileged to 
be managing the channel for such an exciting and vibrant company. Still agile like a true 
start-up, yet a mature channel programme

What you hate about your job: Being a woman in IT is challenging when you need to be 
assertive, make a point or draw the line and not have it be misinterpreted as “emotional” 

How could your job be made easier: I need a helicopter, and an increased presence of 
helipads. But on a more serious note, a clone would be far more beneficial 

Most admired person and why: My mom. She is the hardest worker that I know, balancing 
a large and demanding family and a full time career. Her command of the English 
language is impeccable, her professionalism and management style beyond reproach. She 
runs circles around the best of them 

Your best advice regarding the channel: The customer is king, so keep in mind that our 
partners are also our customers 

Personal likes: Shopping - but what woman doesn’t? 

Personal dislikes: Poor customer service or just plain chosen incompetence

How do you relax: I love spending time at the coast, and find watching the waves has a 
rather peaceful and tranquilising effect on me 

The perfect day/night out: After I’ve been away for a bit travelling, the best thing is to get 
home and see how I’ve been missed

Tania 
Oppenberg, 
Duxbury 
Networking 
Position: Account 
manager 

Number of years in the 
channel: 18 

Your greatest achievement in the channel: Not 
being admitted to a mental institution after 
working for the same company for 16 years! 
Besides making sure that I succeed in the many 
positions that I have had within the company, I 
think my greatest achievement has been to be 
involved with training and mentoring younger 
staff members who have gone on to excel in 
their careers in IT 

Your worst moment in the channel: I am not 
sure I could pinpoint just one – but there have 
been a few 

What you love about your job: The interaction 
and relationships that I have created in my 
time in this industry. I love the friendships, 
camaraderie and team work that we have 
within our company, as well as getting to know 
most of my customers on a personal level. This 
makes dealing with them and understanding 
their needs easier 

What you hate about your job: Dealing with 
people who do not think for themselves or do 
not “think outside of the box” 

How could your job be made easier: An 
increase in technical and sales knowledge 
within the reseller market would assist us in 
better understanding customers’ requirements. 
It would be great if more resellers attended the 
training and product breakfasts we offer 

Most admired person and why: My mother. At 
the age of 31 she was left widowed, with no 
financial assistance, very little work experience 
and three young children to support. She 
picked herself up, found a job and through very 
hard work managed to balance both a career 
and being an amazing mother. Her guidance, 
support, willpower and determination gave 
my siblings a great grounding and the will to 
succeed 

Your best advice regarding the channel: Strive 
for service excellence – this will set you apart 
from your competitors 

Personal likes: Cooking, entertaining and 
spending time outdoors 

Personal dislikes: Slurping, sniffing and people 
who eat with their mouths open 

How do you relax: Reading, cooking and 
spending quality time with my family and 
friends 

The perfect day/night out: A day on the beach 
or in the bush with my family

Louise Taute, Westcon Comztek 
Position: Marketing director 

Number of years in the channel: Many and more 

Your greatest achievement in the channel: I have been blessed 
with many successes during my career in the ICT industry thus far, 
and I am still planning my greatest achievement 

Your worst moment in the channel: I have had a number of bad 
days but nothing that qualifies as a worst moment 

What you love about your job: The versatility 

What you hate about your job: I dislike irresponsible and short-sighted behaviour 
presented by companies that then set out to be disruptive to the market. This is actually 
just destructive to themselves and others 

How could your job be made easier: A crystal ball and the wisdom to discard it 

Most admired person and why: A person who strives to be a better person and at the 
same time accepts who and what they are 

Your best advice regarding the channel: Business partners can be a blessing or a curse, 
so choose wisely 

Personal likes: Russian and “slap” chips (it has become a rarity) 

Personal dislikes: Nosey people 

How do you relax: I take time out to be creative. It seems to recharge me 

The perfect day/night out: Just to relax at home with nothing to do or nowhere to go
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Jenny Rex, sales director at Drive 
Control Corporation 
Number of years in the channel: 23 

Your greatest achievement in the channel: Longevity - still 
being here after 23 years and going strong 

Your worst moment in the channel: When Seagate 
acquired Conner Peripherals in 1996. Conner was our 
largest vendor and the acquisition brought uncertainty as 
at that point, hard drives were critical to our business 

What you love about your job: Making money 

What you hate about your job: Vendors flooding the distribution market with stock 
to meet their targets 

How could your job be made easier: If the exchange rate didn’t fluctuate so much 

Most admired person and why: Elon Musk, the South African born entrepreneur. 
Musk founded PayPal and he is completely driven to achieve his ambition. He 
is not restricted to a specific industry and does not allow anything to limit him. 
Furthermore, he is very intelligent 

Your best advice regarding the channel: Avoid trouble and keep your eye on the 
ball 

Personal likes: Being outdoors 

Personal dislikes: I dislike people with hidden agendas, a lack of transparency, a 
lack of common sense and a lack of initiative 

How do you relax: Even when I am not at work, I am always busy. I hardly ever 
sit still, yet don’t consider myself a “stressed” person. Work is no hardship to me 

The perfect day/night out: Watching my son play sport

Lindsay Blackie, 
Cisco Systems 
Position: Distribution account 
manager emerging southern 
and east Africa 

Number of years in the channel: 
14 

Your greatest achievement 
in channel: My greatest 

achievement in the channel was winning four awards in 
one year - branch of the year, sales person of the year, 
quota club award and super club overachiever award

Your worst moment in the channel: I have never really 
experienced one. I experienced a difficult time in my 
career two years ago when I had a tough decision to 
make regarding whether to stay with a distributor or 
move to a vendor. But there comes a time when you 
have to take that next step and a leap of faith 

What you love about your job: I am a people’s person 
and thrive on interaction. I am passionate about and 
dedicated to my job. I love working for an international 
company, where I get to travel and explore Africa 
and work with people from different cultures and 
nationalities. I love interacting and working closely with 
my partners, and seeing the rewards 

What you hate about your job: The most challenging 
part of my job is not always being able to interact face-
to-face with my partners and colleagues. However, with 
access to technology, such as telepresence and video 
conferencing, we are able to alleviate this challenge 

How could your job be made easier: A decrease 
in currency fluctuation, availability of forex, easier 
importing regulations and internal country stability 

Most admired person and why? My father. He taught 
me to work smartly and to always give my best. He 
taught me that family takes priority and to live every 
moment. He inspires and encourages me every day, 
and has been supportive in every decision I have made 

Your best advice regarding the channel: The best 
advice I can give is to develop strong, loyal and long-
lasting relationships in your business and with your 
partners. Their success is your success 

Personal likes: I adore shoes. I choose my shoes before 
I choose my outfit. They make me feel like a million 
dollars 

Personal dislikes: Sitting in traffic. Having lived in 
Johannesburg all my life, I know that there is a good 
chance that sometime during the day traffic will be at 
a standstill. Therefore my iPad is always on with my 
favourite tunes, helping me to relax in the traffic 

How do you relax: Manicures, pedicures and a great 
glass of champagne is always good for relaxation. 
I love my girl time, especially in a house full of 
demanding boys. I also enjoy a good book and a great 
romantic love story 

The perfect day/night out: My perfect day out would 
start with breakfast on a paradise island with my 
beautiful family. We would then take to the sea on a 
private catamaran, followed by deep sea diving and 
lobster for lunch. After a long day of sun, sea and 
cocktails, we would enjoy a sunset dinner on the beach 
with live music and entertainment

Maureen Motaung, Duxbury 
Networking 
Position: Support engineer 

Number of years in the channel: Six 

Your greatest achievement in the channel: Some of my 
greatest achievements centre on providing customer 
satisfaction, and revelling in the appreciation given to a 
job well done 

Your worst moment in the channel: Thankfully, no bad moments spring to mind. 
I believe I’ve been lucky 

What you love about your job: I am happiest when building strong and lasting 
customer relationships and providing the best customer service possible 

What you hate about your job: Ill-mannered people 

How could your job be made easier: A streamlined administration is always a 
catalyst for improved performance at work. Regular stock availability updates are 
at the top of my list 

Most admired person and why: My son. He is the apple of my eye 

Your best advice regarding the channel: With technology moving ahead at break-
neck speed as usual, training is essential for all members of the channel. Keeping 
abreast of new developments is key to success 

Personal likes: Perseverance 

Personal dislikes: Lies 

How do you relax: By listening to classical music and setting time aside to 
pamper myself 

The perfect day/night out: Any time spent with my lovely family is perfect for me
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Fathima Gany, Westcon 
Comztek 
Position: Chief financial officer (CFO) 

Number of years in the channel: Two 

Your greatest achievement in the channel: 
Successful integration of two acquisitions into 
the Westcon business, with the third on its way 

Your worst moment in the channel: That 4am 

How could your job be made easier: If everything was either black or 
white. This will never be the case in finance, so let’s face it - this job is 
never going to be an easy one 

Most admired person and why: The fictional character Maha in Sumaya 
Lee’s books (The Story of Maha and Maha Ever After). Coming from a 
similar background to me, she always stood up for her beliefs 

Your best advice regarding the channel: Keep your integrity at all times 
and success will follow close behind 

Personal likes: The truth - even if it’s ugly 

Personal dislikes: Two-faced people. I prefer people who adhere to the 
“what you see is what you get” classification in life 

How do you relax: It’s a cat’s life – I eat, sleep, bath, bask in the sun 
and then it is all purrfect 

The perfect night out: Cold weather with my flannel pyjamas, a dish of 
buttery popcorn and an epic movie

call you get on a Saturday morning where you have to approve a CBN 
deal 

What you love about your job: There is no routine, so you never know 
what to expect 

What you hate about your job: Drawing up an accurate forecast from 
sales people 

Robyn Newel, Westcon 
Comztek 
Position: HR director 

Number of years in the channel: I’ve 
only been in the channel for just under 
two months, after 14 years in the health 
insurance industry 

Your greatest achievement in the channel: 
Securing this position and being employed 

by the group. I believe that this is going to be a great learning 
journey - one in which I can apply my knowledge, skills and 
experience to make a difference and contribute to the success of 
our organisation 

Your worst moment in the channel: To date there have been none, 
but I believe that a positive attitude and the right mindset will 
work in my favour when dealing with challenging situations 

What you love about your job: I believe women have a natural 
tendency to give, nurture and serve. Human capital management 
has become very strategic over the years. HR is not just seen as 
a cost centre but rather a critical element within business that 
contributes to the strategic objectives of the company 

What you hate about your job: Not much; however, terminating 
employment for operational reasons can be heart-rending and 
emotionally draining 

How could your job be made easier: Through a strong supportive 
HR team 

Most admired person and why: American author and poet Maya 
Angelou. With the publication of I Know Why the Caged Bird 
Sings, Angelou was one of the first African American women who 
was able to publicly discuss her personal life. She is respected as 
a spokesperson of black people and women, and her works have 
been considered a defence of black culture 

Your best advice regarding the channel: To create a collaborative 
culture where people support each other through change 

Personal likes: I enjoy dance (Latin and ballroom) and jazz music 

Personal dislikes: The discomfort that winter brings 

How do you relax: I enjoy the luxury of sleeping late. I relax by 
reading a good book or just spending time with my kids 

The perfect day/night out: A good dinner with friends followed by 
a great venue with live music and dance

Frances Lombard, ASUS 
Position: Channel account manager 

Number of years in the channel: 11 

Your greatest achievement in the channel: 
I think my greatest achievement is still to 
come. I’ve been lucky to enjoy a successful 
career, selling a variety of solutions. I 
especially love quirky projects. In the past 
decade, I’ve been involved in projects as 

varied as providing simulations for medical research and data 
gathering in Antarctica. I’ve also provided solutions for movies 
filmed in Cape Town 

Your worst moment in the channel: It was bad at the time, but it’s 
fairly humorous now. I was at a vendor product launch. With 400 
people looking on, I fainted in the middle of the crowd 

What you love about your job: I love being with ASUS as the 
company is true to its technical heritage. I get to feel like a rock 
star on stage alongside the latest innovations in technology 

What you hate about your job: I think what we all hate are those 
things we can’t control. For example, the fluctuating exchange rate 

How could your job be made easier: More hours and more hands. 
Working for such a rapidly growing brand in South Africa means 
that there is always more work than there are hours in a day 

Most admired person and why: My sisters are incredible and inspire 
me. They are both successful business women and mothers 

Your best advice regarding the channel: My advice in the channel is 
to create your own opportunities, work hard and smart - and keep 
on keeping on 

Personal likes: Innovation and ice cream - maybe not in that order 

Personal dislikes: That the Rage expo only happens in 
Johannesburg. It’s time they brought the fun to Cape Town 

How do you relax: Gaming, reading or watching TV series 

The perfect day/night out: I’m a volunteer medic, so my perfect 
night out is in the ambulance helping people 
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Meryl Malcomess, Syspro 
Position: Marketing director 

Number of years in the channel: 22 

Your greatest achievement in the channel: 
Identifying and harnessing a SYSPRO 
philosophy more than 22 years ago. Our belief 
lies in the individual and in the collective power 
of powerful individuals – like we have with 
team SYSPRO 

don’t. It consistently challenges me and that’s what drives me

Most admired person and why: Malala Yousafzai, the 16-year-old 
educational campaigner from the Swat Valley in Pakistan. She is 
astonishingly assured, but I suppose when you have been shot in the 
head by the Taliban while on your way to school there’s not going to be 
much that worries you. Addressing the UN and continuing the fight for 
women’s education and upliftment is truly admirable 

Your best advice regarding the channel: Experience has taught me the 
only constant is change, and the possibilities and potential are endless 

Personal likes: Travelling. I am fortunate to have experienced many 
global adventures. There is still so much to see and do 

Personal dislikes: Driving. I’m looking forward to the days of a pre-
programmable car

How do you relax: I love sensory experiences like sharing a meal with 
friends, sharing my iPad with my grandson and reading the Financial 
Times Weekend edition 

The perfect day/night out: I have just had the privilege of travelling 
to Paris to attend the launch of my daughter’s book. The story of 
Johannesburg presented at La Maison Rouge in Paris, France. It doesn’t 
get much better than that

Your worst moment in the channel: I honestly can’t think of a worst 
moment

What you love about your job: I value the relationship over the 
transaction. We take the time to show our customers where SYSPRO 
can add value to their business. This builds trust, which forms the 
foundation on which to develop a symbiotic relationship

What you hate about your job: Nothing, though I’d love for our offices 
to be based in Paris 

How could your job be made easier: I can’t say that my job could be 
made easier as that would imply that I find my job difficult, which I 

Tarryn Maitland, Check Point Software 
Technologies 
Position: Channel manager 

Number of years in the channel: Three 

Your greatest achievement in the channel: Closing a new 
business opportunity in three days 

Your worst moment in the channel: I was working on a new 
business opportunity. My team and I had taken the deal 

as far as possible – bringing on a partner to finalise the process. Things didn’t 
go according to plan thereafter and the deal slipped. I was gutted. I am very 
passionate about what I do and tend to take my losses a little too personally 

What you love about your job: Check Point has a unique approach to market. It’s 
a combination of how we view security, people and the business process of an 
organisation – a simple, easy-to-understand concept that speaks to all aspects of an 
organisation, and with independent ratings from Gartner and NSS – what’s not to 
love? 

What you hate about your job: Admin, but I guess this comes with any job 

How could your job be made easier: More time. I never seem to have enough of it 

Most admired person and why: While on a sabbatical I read a book called Deal Diva, 
written by Kim Meredith. This book had a profound impact on me – inspiring me to 
be more, to want more and not to feel guilty about it. I owe a great deal of thanks 
to her and the words of wisdom in her book 

Your best advice regarding the channel: Cherish the good days – when the orders 
you have given blood, sweat and tears for come in at the last moment; when you 
have made your target by the skin of your teeth. Remember these because, when 
the chips are down, it’s the memories of the good days that will see you through 

Personal likes: Quality time with my family, a good book and a game drive 

Personal dislikes: Rude people 

How do you relax: I have three beautiful children, so relaxing moments are few and 
far between. When I can find the time, I love going to the game reserve – enjoying 
time in nature with my husband, along with a few trips to the beauty spa 

The perfect day/night out: Breakfast on a terrace overlooking a water hole at the 
Pilanesberg, followed by a game drive, where I get to see leopard and cheetah 
(the only two cats I haven’t yet managed to see in the wild). An afternoon siesta 
followed by dinner alongside a log fire would be the cherry on the top

Helen Baartman, 
TVR Computers 
Position: Chief financial 
officer 

Number of years in the 
channel: 25 

Your greatest achievement 
in the channel: That I am 
still standing after 25 years 

and still loving what I do every day. I am also 
still sharing the office with some of TVR’s original 
staff. It is great having them walk this journey 
with me 

Your worst moment in the channel: Undoubtedly 
when the exchange rate eats away at margins 

What you love about your job: Meeting new 
people and dealing with new challenges; there is 
never a dull moment around here 

What you hate about your job: Dealing with 
people who think that money makes them rise 
above other people 

How could your job be made easier: If politicians 
would think about the consequences of their 
words 

Most admired person and why: Margaret Thatcher, 
for standing up in a male-dominated world 

Your best advice regarding the channel: Because 
the world changes while we sleep, stay focused 
and never stop being ethical 

Personal likes: Being around positive people 

Personal dislikes: Dishonest people 

How do you relax: Listening to music and reading 
interior design books 

The perfect day/night out: Sitting on my patio 
watching the whales and dolphins play in the 
waves



August 2013 - Channelwise  31

CO
VER STO

RY
A

uthorised D
istributors of: 

 Jhb -  T
el : 011 314 3124 

C
T

   - T
el : 021 551 5973  

sales@
cn.co.za     

  
   

w
w

w
.cn.co.za  

Professional Fast E
fficient  

 Your N
etw

ork D
istributor of C

hoice, trading - 24 H
ours a day 365 days a year 

Neo Mekoa, EMC South Africa 
Position: Partner development manager – Distribution 

Number of years in the channel: Just over 10 

Your greatest achievement in the channel: In 2005 I took on a 
partner manager position for one of the top vendors in the industry, 
managing their largest partner. In the three years that I was in this 
role, this partner continued to grow and walked away with almost 
all of the vendor’s prestigious awards in that period 

Your worst moment in the channel: Working with a partner that has all the fittings of an 
outstanding service provider, but not being able to create the services purely because of the 
red tape in the organisation. The most frustrating period 

What you love about your job: There is never a dull moment. No two days are the same, 
and the fact that I get to meet and work with people with diverse experiences from all 
walks of life means that there is always something to learn

What you hate about your job: The fact that I sometimes have to rely on others to make 
certain aspects of my job successful 

How could your job be made easier: More collaboration within the channel community 

Most admired person and why: Graça Machel – her ability to handle the most difficult 
situations with grace and dignity is admirable

Your best advice regarding the channel: Channel partners should align to vendors with 
strategies that will enable them to remain profitable in the rapidly changing world of IT. 
They should work to differentiate themselves in their community by investing in skills that 
will allow them to provide other much-needed services to their customers

Personal likes: Spending time with friends and family 

Personal dislikes: I really dislike “grey areas”, be it in relationships or situations. I prefer to 
get to the bottom of things and come out knowing exactly where things lie 

How do you relax: I listen to soothing music - in particular gospel music

The perfect day/night out: I enjoy entertaining family and friends at home, so when I do 
have the energy I really enjoy a good day with family and or friends, having a good laugh 
over a nice meal or two

Siobhan Hanvey, Mustek 
Position: Huawei business unit manager 

Number of years in the channel: 22 

Your greatest achievement in the channel: The Mustek Huawei 
Enterprise Business Group launch. It truly set the stage for Huawei 
Enterprise in South Africa, showcasing the Huawei Enterprise 
Business Group and its various business applications

Your worst moment in the channel: The first time my e-mail account 
played up – prohibiting me from communicating effectively with 

partners and resellers. Not a fun couple of days 

What you love about your job: The fact that we are at the very crest of a wave with 
Huawei Enterprise

What you hate about your job: Admin and reporting

How could your job be made easier: An exchange rate that remains constant for more 
than a day at a time 

Most admired person and why: Sir Isaac Newton. His experiments and inventions remain 
fascinating to this day 

Your best advice regarding the channel: Think outside of the tried and tested by embracing 
innovative challenges 

Personal likes: Anything that is simply elegant, including technology design 

Personal dislikes: Anyone who is resistant to new ideas and learning 

How do you relax: Diving, mountain biking, bird watching and reading 

The perfect day/night out: An early morning dive, followed by an afternoon game drive 
and dinner under the stars with my husband
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Break the chain  and 
win the security  war

When companies assess their risk, IT security is

always near the top of the list of things to

sort out. The approach to addressing

security varies from organisation to organisation

– some talk about breaking the threat

chain; some talk about coming out on a full-scale

war footing – but there’s no doubt that the problem

keeps getting worse, and companies have to

find ways to beat it that work for them. 

Security has moved well away from being 
the exclusive domain of the IT department 
to become very much a boardroom 
problem. 

Recent high-profile security breaches – 
Sony on the global stage; bank customers 
suffering huge monetary losses here at 
home – have highlighted the problem and 
demonstrated that organisations that don’t 
find ways to beat the security monster 
could face long-term ruin. 

Mike Armistead, vice-president and GM 
of HP Enterprise Security, points out that 
the proliferation of mobile devices coming 
in and out of organisations has just 
exacerbated a problem that was already of 
major concern. 

While the influx of mobile devices and 
the increasingly digital nature of many 
businesses has undoubtedly been good for 
business as a whole, it’s also been a boon 
for the cybercriminals who are always on 
the forefront of finding new and innovative 
ways to breach organisations. 

“What we are seeing today is that the 
nature and motive of attacks has shifted,” 
Armistead says. “At the same time we are 
seeing a transformation of the enterprise IT 
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landscape that is proving a real challenge 
to security. And there is also an increase in 
regulatory pressure which is increasing the 
cost and complexity of running IT and the 
business as a whole.” 

With all of this going on, Armistead says it’s 
important to listen to what the data centre 
is telling the company regarding its security 
position. 

Shockingly, he says, 94% of all breaches 
are reported by third parties – so they 
weren’t even picked up by the organisations 
affected. Even worse, it takes an average 
of 416 days before a breach is even 
discovered, which means cybercrooks 
could have been rooting around in an 
organisation’s systems for more than a year 
before it’s picked up. 

The time to resolve breaches is also getting 
longer – it grew by 71% since 2010 – which 
adds significantly to the cost of the breach. 

“Obviously, companies want to be able to 
find and remediate a breach as soon as 
possible,” Armistead says. 

Meanwhile IT managers still spend a 
large portion of their security budgets 
protecting networks and hardware – but 
84% of breaches these days occur at the 
application layer. 

“We’ve done a pretty good job of locking 
down the network, improving access control 
and fixing vulnerabilities on the operating 
system,” Armistead points out. “So the 
adversary is choosing to use the software to 
breach your systems.” 

The problem is that the “bad guys” – the 
people involved in cybercrime – are highly 
sophisticated businesses and they are in the 
game to make money: lots of it. 

“It feels like we are losing this battle,” says 
Armistead. “We are just not staying ahead 

Security tips and tricks 
Network security has become an incredibly complicated topic. Even 
experienced security experts struggle to cope with the latest threats. 
The consequences of attacks, security breaches, non-compliance to new 
regulations, and Internet abuse have placed network security high on the 
boardroom agenda. 

Lutz Blaeser, MD of Intact Security, says there are certain key elements that 
must be addressed: 

* Protect identity and information assets from spyware - spyware and 
rootkits target memory, cookies and registration that cannot be inspected 
at the gateway, so desktop protection is essential and many organisations 
install protection solely on the desktop. However, even a desktop that has 
spyware protection can become infected so it is important to apply them at 
the gateway, which should be able to intercept the communication sent out 
by an infected desktop and alert the administrator. 

* Enhancing spam catch rates - spam causes problems such as network 
slowdown and delayed communication, affecting productivity, and 
delivering offensive and fraudulent content. Anti-spam techniques with 
historical averaging and address verification will adjust to these new types 
of attacks and keep unwanted messages out. A well-configured spam filter 
should be maintaining a high rate of detection, no matter what the volume, 
so IT needs to ensure the filter is configured correctly. 

* Enforce Internet use policies - whether or not governed by compliance 
regulations, every organisation needs to establish appropriate policies to 
reduce risks and legal liability to the organisation. 

* Firewall best practices - firewalls are traditionally designed to protect the 
organisation from outside intrusions but attacks are just as likely to come 
from inside the network as from the Internet. Firewalls are necessary for 
protecting an organisation’s information infrastructure but they’re only 
as effective as the policies they enforce. Policies on the firewall should 
be consistent with the security policy and the IT department needs to be 
performing vulnerability assessments from inside and outside the network. 

* Dealing with internal threats - a recent study revealed that 60% 
of information security breaches are the result of human error - for 
example, employees sending out confidential or sensitive information 
to the wrong people or in an unsecured fashion. The implications of this 
are increasingly serious as compliance regulations come into force for 
more organisations. E-mail filters can enable managers or HR to scan for 
confidential information and review communication before it leaves the 
network. Laptops that leave the network for remote working are at risk 
and IT department must regularly check that up-to-date virus and spyware 
protection is enabled on all computers. 

* Secure VPN access to the remote office/user - options for accessing a 
network remotely have increased over the past few years, which is great 
news for companies with travelling sales people and executives or home 
workers. Terminal servers have become popular because they give users 
an “at your desk” experience from a remote location. Using them within 
a traditional VPN or more secure IPSec VPN will protect these programs 
while still allowing users easy access. 

* New infection tactics - network attacks are becoming increasingly 
sophisticated and are usually designed to steal data. Infected desktops or 
laptops can be used to steal identities and private information. Evolutionary 
attacks that find ways to cross over from mobile devices that connect to the 
PC via Bluetooth, wireless or USB will become a serious threat to corporate 
networks because they can circumvent perimeter security. Criminals will 
continue to find new applications that can be exploited to gain access to 
computers behind firewalls. Attackers are now able to avoid detection by 
virus protection programs by exploiting browsers and audio and video 
applications. Dynamic security solutions are necessary for keeping up with 
the ever-evolving attacks against organisations of all sizes and description.
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of the adversary. This begs the question: 
how should we go about IT security today?” 

 

Breaking the chain 

What makes most enterprises so vulnerable 
is that they work in predicable ways so 
cybercrooks can generally work out where 
vulnerabilities will appear. Organisations 
also work within well-known budgeting 
cycles, so crooks can easily work out what 
remedies are likely to be employed (based 
on security trends) and when they will be 
implemented. 

Companies also tend to have 
heterogeneous systems; they’ve generally 
stitched together various systems, which 
give rise to vulnerabilities that might not 
have been considered. 

“In addition, there’s a lot of attention given 
to hackers, which is really a red herring,” 
Armistead says. The adversary, he adds, 
could be just about anyone from a hactivist 
to a nation state. 

“Cybercrime is a massive marketplace. A 
lot of the time, it’s a market with distinct 
processes and an entire eco-system that 
revolves around it. We know that they are 
very good at sharing information – in a lot 
of ways, better than most organisations are. 

“And remember, the adversary only has 
to be right once in order to breach your 
systems. You have to be right all the time.” 

With the odds seemingly stacked against 
them, Armistead says there is one way that 
organisations can more effectively protect 
their systems. 

“You need to understand the chain, or 
process, that cybercriminals go through 
to get into your system, and you need to 
break that chain,” he says. 

The chain starts with research, where 
the cybercrook would search for bits of 
information that, put together, will allow 
them to break into the system. These 
pieces of information are often freely 
available or the result of scamming or 

phishing attacks, which are made available 
for sale. 

The second step is infiltration, where the 
crook will use consolidated information 
to get through the organisation’s access 
points. 

Third is discovery, where the crook – once 
on the system – will use what they already 
know to find out more technical details 
about the system. 

Capture is the fourth step, and it’s where 
the cybercrook essentially gets hold of what 
they want. 

The final step, exfiltration, is where they 
send the captured information out of the 
organisation’s system and into his own. 

“Our perspective is that we should think 
about security from the adversary’s point 
of view, and try to break down that chain,” 
says Armistead. 

While companies are spending most of their 
resources on trying to prevent infiltration, 
there could be merit in looking at other 
points where the chain could be broken, he 
says. 

The first step in breaking the chain is 
educating users not to make information 
available that could lead to a breach. Access 
control is also still important, Armistead 
points out, and it should be extended from 
the network layer to include physical access 
as well. 

Finding the intruders is the next step. If 
crooks get into the system, companies need 
to have ways to know about it. This could 
include analysis of activity anomalies or 
other user information. 

Protect the target, Armistead urges. Even 
if crooks do manage to breach system 
security, ensure that all data is protected; 
and not simply the data that is in motion. 

Finally, should the worst happen, and 
cybercrooks manage to exit with corporate 
data, organisations need to have a plan to 
deal with that eventuality. 

“Given the data we have about the number 

and frequency of security breaches, it’s 
surprising how few companies have plans 
for dealing with the situation. The plan 
could be as simple as calling customers and 
letting them know what’s happened.” 

It’s also important that software developers 
start recognising that their applications are 
now the major target for breaches, and 
designing security into the code, Armistead 
points out. 

Threat to national resources 

Many of us still think about cybercrime as 
loss of information, or possibly a financial 
loss – but an IT security breach has the 
potential to disrupt our lives in ways that 
we might not have thought about before. 
They could even bring whole countries to 
their knees. 

Gert-Jan Schenk, president: EMEA 
at McAfee, points out that the threat 
landscape has changed dramatically over 
the last few years, shifting from the status-
motivated hacker to extremely well-funded 
professional organisations. 

“These are either political organisations 
indulging in hacktivism, governments 
engaged in cyber-warfare, or well-funded 
organisations set up to steal money or 
valuable intellectual property from users. 

He points to recent attacks on South Korea, 
where big banks and radio stations were 
brought down in what was probably a 
series of politically-motivated cyber-warfare 
attacks. 

Financial services may be the “obvious” 
target – it affects almost everyone in a 
country and runs almost exclusively on 
IT systems – but Schenk cautions that 
there are other industries that are just as 
vulnerable and could cause as much havoc 
or more. 

Examples include the oil and gas 
industry or critical infrastructure such as 
telecommunications networks, the electricity 
grid or water reticulation systems. 

This is not to downplay the risk faced by >>>
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individuals, though. Schenk cautions that, 
while most users have protected their PCs, 
mobile phones are in a state of natural 
insecurity. 

Just about every device that we use in our 
day-to-day lives also has an IP address 
and is thus insecure, he adds, and the vast 
majority of these are outside of any security 
network. 

“The sheer number of devices is growing 
exponentially – and, much of the time, 
companies have no idea where their 
corporate data is being stored.” 

In the past, he adds, security was about 
ticking a few boxes: as long as you had 
an antivirus, a firewall and an intrusion 
protection system you were pretty safe. 

“But these are simply not good enough 
anymore. The threat landscape and 
the dynamics of security have changed 
unbelievably in the last few years. 

“In the past, we focused on blocking 
what was bad – so we had 16-million-plus 
samples and malware. But that model 
was simply not scalable, so now we have 
changed the focus to what is good, what 
are the processes that should run. 

“Whitelisting and application control, 
combined with realtime threat information, 
is how we believe the world of security 
should be.” 

 

Once more unto the breach 

It’s not just politically-inspired attacks that 
have come to be known as cyber-warfare 
– the mass of threats facing companies, 
governments and individuals has started 
to assume the characteristics of a full-
scale war. A recent round table discussion 
was convened by Trustwave to figure out 
whether the industry is making progress in 
combating it. 

Cyber-crime can be considered a war, 
says Trustwave delivery director: EMEA 
Michael Aminzade, because it is not just 
based in South Africa, and it not just an 
organisational risk. 

Although it used to be treated as a criminal 
activity, it is now thought of as a war – and 
the industry is fighting back. 

Currently, most of the defences that we 
put together tend to be reactive, but 
predictive, intelligent systems will soon 
help organisations fight proactively against 
the 20 000 new pieces of malware that are 
created every second. 

The first step to combating cybercrime, 
says Trustwave country manager 
Andrew Kirkland, is to ensure that users 
are educated about the threats – and 
everyone in the eco-system needs to take 
responsibility for this. 

Part of the problem, says University of 
Pretoria law lecturer Sylvia Papadopoulos, 
is that the county as whole doesn’t have a 
concerted security strategy. 

“We are also playing more of a catch up 
game than the rest of the world,” she says. 

As a result, South African companies and 
individuals are now among the top targets 
for malware attacks. “We are dealing with 
less sophisticated users, but our mobile 
penetration is very high, so things like SIM 
swopping are happening.” 

For this reason, she recommends that 
banks start looking to their mobile security 
strategies. 

“The criminals are always going to be one 
step ahead of us. This really is a war and 
we can’t afford to be complacent.” 

Kalyani Pillay, CEO of SABRIC, agrees: “We 
are dealing with organised syndicates that 
are present across the globe – so they 
never sleep. These people don’t even know 
each other, but they don’t need to and are 
constantly sharing information. 

“Another they are very good at is social 
engineering.” 

Fortunately, South African service providers 
have become good at recognising and 
shutting down socially engineered sites – 
but they are being promulgated literally 
hundreds of times a day, she adds. 

It’s important that everyone in the eco-
system becomes aware of the security 
threat, says Kirkland, and that they comply 
with at least minimum standards to avert 
risks. 

“The problem is that people take shortcuts,” 
he says. “We are all just trying to do 
business and sometimes regulation or 
compliance may hinder people from doing 
their jobs.” 

If security compliance was actually coded 
into the application, this would close a lot of 
potential security loopholes, Kirkland adds. 

“Criminals know that organsiations 
sometimes takes shortcuts, and overlook 
fundamental security measures that should 
be coded into the application. Criminals 
know to take advantage of these flaws. 

“Companies need to start things about 
their data and treating is as valuable. For 
this, they need a multi-layered approach 
to security, and they need to avoid taking 
shortcuts. 

“We don’t always measure ourselves, nor 
have enough fire drills to know if our data is 
protected.” 

A common mistake that IT managers make, 
adds Aminzade, is to secure the perimeter, 
assume their systems are safe and allow 
data inside the network to be transported 
in the clear. Of course, he says, once a 
cybercriminal has breached the system, all 
the data is available for them to do with as 
they will. 

On a national level, South Africa doesn’t 
have a concerted cyber-security strategy as 
a country. 

“Globally, we are seeing bodies that look 
at cybercrime and fraud – but no-one is 
sharing that information,” says Kirkland. “In 
South Africa, we need to think about having 
a forum where bodies can get together to 
discuss how to address this as a country 
rather than as a single organisation.” 

Currently, he adds, 80% of cybercrime is 
organised by syndicates and only 4% of 
hackers are prosecuted.
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The bring your own device (BYOD) trend 
is fuelling the vulnerabilities on company 
networks. The increasing inevitability of 
more business being concluded on mobile 
devices is going to raise the risk profile 
in terms of data protection as wireless 
and 3G/LTE become more mainstream 
connectivity sources, says Simon Campbell-
Young, product director of Phoenix 
Distribution. 

In this environment, data and data 
protection becomes more critical, and the 
ability for devices to share data via wireless, 
NFC, file-sharing, and so on, makes the risk 
of data theft and terms of identity fraud 
more widespread. 

“It has been predicted that by 2020, mobile 
phones will become people’s primary 
personal computing devices in place of PCs. 

“Every electronic device will have total 
connectivity, and data from this interactivity 
will be stored digitally and controlled on 
mobile phones. 

“Stringent internal policy management and 
ownership of devices are therefore essential 
to securing a network against current and 
future threats,” he says. 

According to recent research by Kaspersky 
Lab, while the overwhelming majority of 
Windows desktop (95%) and laptop (92%) 
users have an antivirus program installed 
on their computers, and the figure for Mac 
desktop users is 75%, the level of security 
software use on mobile devices is worrying: 
36% of smartphone users (except iPhone 
and BlackBerry) and 31% of tablet owners 
(except iPad) do not use antivirus software. 

“The use of personal devices for work 
purposes, and corporate devices for 
personal use, is creating a major security 
risk. The theft of corporate data is the 
primary threat (if the personal device is 
not protected in accordance with corporate 
standards) as well as personal details falling 
into the wrong hands, for example if the 
device is sold or lost. 

“In the Kaspersky research, a number of 
users acknowledged that they store both 
personal and work-related data on a single 
device. The figure was 36% for owners of 
Windows desktops, while 42% of Mac Book 
owners reported the same. Corporates need 
to adapt to the increasing requirements 
for mobile protection spurred on by this 
increasing trend of BYOD. 

“The new mobile workforce phenomenon 
needs to be addressed by all organisations, 
as they pose a new arena of threat 
management,” Campbell-Young points out. 

He says a business can mitigate these risks 
through effective device management, 
in terms of policies and procedures at a 
server level, as well as policies across the 
organisation. 

“Threats to data are not limited to attacks 
from external sources. Companies have 
to protect their networks at every access 
point. Without exception, passwords should 
be mandatory operating procedure for 
smartphones, laptops, tablets and any other 
mobile device with valuable data.” 

Devices no longer connect to a single 
network. Instead, mobile devices connect 
to multiple provider and WiFi networks. 
Campbell-Young says that there has to be 
a software client on every device to ensure 
protection regardless of what network they 
are connected to. 

On-device software can defend against 
direct attacks, but in the event of loss or 
theft, also enables users to lock, wipe, 
back-up and track their devices remotely. 
The key is to ensure that mobile devices 
can be managed remotely via a centralised 
consol within the business security 
architecture. 

“According to research, more than one in 
six mobile apps has high-risk code that can 
compromise user security. The integrity of 
mobile apps can be easily compromised 
through new tampering/reverse-engineering 
attack vectors, so mobile device owners 

must be increasingly aware of these 
vulnerabilities,” he explains. 

“Attackers are beginning to launch so-called 
‘blended attacks’ involving the exploitation 
of employees’ phones. Cybercriminals are 
going to the Android Marketplace, pulling 
down an app, building a backdoor into it 
and selling it in another Android app store 
for a lower price. 

“Or they’ll take the backdoor, grab an icon 
from an application someone wants to buy, 
and sell it in another app store for a lower 
price. While it’s typically harder to sneak an 
app into Apple’s App store, it can be done.” 

According to Campbell-Young, awareness is 
your first and best tool. 

“Antivirus, anti-malware and anti-spam tools 
are just that: tools to help you remove any 
infection or threat.

“Apart from the traditional methods of 
detecting and blocking particular malware 
samples based on their signatures, new, 
smart techniques are constantly being 
developed to block even previously 
unknown exploits or those that utilise 
newly discovered, or ‘zero-day’, software 
vulnerabilities, but staying aware is the first 
step to keeping the cybercriminals at bay.”

BYOD trend fuels 
vulnerabilities in IT

Simon Campbell-Young, product 
director of Phoenix Distribution. 
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According to McAfee, the global cost of 
cybercrime is one trillion dollars, and 
Ponemon calculates that the average cost 
of a data breach is $7,2-million. 

There have been several high-profile 
breaches of late, such as Sony, with 
12-million credit card details stolen, and 
Sega with 1,3-million online accounts 
compromised. 

The cost of a breach comes in four ways – 
brand, reputation, liability and shareholder 
value. 

For example, Sony’s brand value decline by 
two-thirds; UBS suffered a $1-billion loss; 
and Société Générale suffered a $7-billion 
loss. 

So far, the business response to security 
threats has been reactive – IT security has 
shifted attention away from the applications 
and data. 

According to Forrester, “most security 
organisations continue to focus 
inappropriate attention on network 
vulnerabilities and reactive security tools 
rather than on proactive application security 
practices”. 

This reactive approach is doomed to failure, 
because IT spending, although it has 

almost doubled as a proportion of IT spend 
in recent years, is focused on the wrong 
risks. 

According to IDC in 2011, 94% of attacks 
affected servers, 66% affected sensitive 
data in databases and 32% of hacking 
involved stolen login credentials. 

The truth is that simple controls on core 
systems could prevent most breaches; 
measures such as strong password 
encryption, credit card information 
encryption, and proper curbs on employee 
access to systems and information. 

Oracle’s approach can be labelled as 
“security inside-out” – a transformation 
of IT security, in order to cost-effectively 
reduce risk and improve results by 
managing the risks, preventing the threats 
and unlocking the opportunities. 

This comprehensive approach to security 
enables new business opportunities: more 
customers for Web commerce, more 
transactions for mobile banking and more 
patients’ records securely online. 

So how does Oracle recommend that 
organisations go about this transformation? 

Firstly, secure the core systems. This means 
security at each layer of the IT system, 

By Craig Nel, sales consulting senior manager, Oracle Fusion Middleware 

The threats are 
outside - but the 
risks are inside 

from applications through to infrastructure; 
security between all of the layers; and 
security between IT systems. 

Protect information where it resides, 
throughout its lifecycle – encryption,   
access control and monitoring for 
unstructured data; firewall, encryption, 
auditing and monitoring and access control 
for structured data; and governance and 
compliance, fraud detection, document 
security and access control for applications 
and portals. 

Oracle’s strength is that it offers security 
inside and across each layer – infrastructure 
security, identity management, database 
security and governance and compliance, 
as well as a set of expert services and 
consulting. 

The company’s overall goal is to simplify IT 
and when it comes to security, Oracle offers 
a more cost-effective approach: 

* Defence in depth – multiple 
overlapping controls to secure valuable 
assets; and

* Secure what is strategic – move 
controls closer to the systems and 
applications they’re intended to 
protect. 

This approach enables security without 
compromise – security inside out.
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Most organisations, even small ones, 
already have a form of cloud but, because 
of all the recent hype about cloud 
computing, haven’t recognised it as such.

For instance, that standard old wide area 
network (WAN) we take for granted is a 
type of cloud. It’s a way for multiple users 
to access and share authorised information 
at the same time. Even multiple computers 
linked to a single printer is a form of cloud!

The cloud has been around for decades. 
Thirty years ago, ATMs were the world’s 
first manifestation of a secure public cloud. 
Visa and Mastercard could not exist outside 
of a cloud in which data is shared among a 
range of financial service organisations and 
thousands of retailers. Amazon has been a 
consumer cloud from the outset.

From a business perspective, outsourcing 
and hosting are clouds that have been 
around for more than 20 years.

So, why the current fuss about the cloud?

Much of the hype is triggered by vendors’ 
intent upon attracting buyers to their cloud-
capable technologies. Each vendor has its 
own version of what the cloud should be, 
in accordance with what it can offer. The 
result is many different definitions of the 
cloud and, seemingly, a confusing spectrum 
of choices as to how to access and exploit it 
for your business. That sense of confusion 
is exacerbated by the lack of standards for 
delivering cloud services.

In reality, however, getting into and using 
the cloud is not complicated. The cloud 
is simply IT as a service, with hardware, 
software, and network technology made 

available on a pay per use basis. Delivering 
IT as a service is becoming progressively 
less complicated as storage, server, 
software and networking suppliers focus 
on providing cloud capabilities from a 
single technology stack. This reduces 
complexity for the customer organisation 
and, therefore, its cloud purchase and 
management and maintenance costs.

With technology pretty much taking care 
of itself, the only issue that might confront 
an organisation is what type of cloud to 
choose.

Again, the choices are simple: If you 
want total control of your data and how it 
is accessed, then you should build and 
manage your own virtualised IT platform 
and services (private cloud). If you don’t 
want that cost and responsibility, then hiring 
a piece of someone else’s (public) cloud 
is probably your best option. If you want to 
retain control of your business critical data 
but are happy to outsource non business-
critical elements of your operation, then a 
hybrid model is what you should aim for.

In other words, what the cloud comes down 
to is understanding your own business 
needs and then matching them to the type 
of cloud that will best service them.

For example, for a global mining group, 
building and running a private cloud 
utilising its own already extensive and 
experienced IT department makes financial 
and operational sense. The group could 
afford to buy and maintain in-house the 
cloud technologies best able to support its 
business strategy. 

By contrast, one lawyer with a receptionist 
and a couple of assistants would be better 
off tapping into the specialist IT skills and 
up to date technology of one or more cloud 
providers and paying only for the services 
he consumes. He would be protected by 
stringent service level agreements designed 
to ensure that he gets the IT functionality 
and support best suited to his business.

One crucial detail that is often overlooked 
is connectivity to the cloud provider. If 
you’re an agricultural co-op in a rural area 
where dial-up is the only way to access 
the Internet, don’t be too ambitious about 
moving to the cloud. 

If you’re an engineering or project 
management firm needing to move huge 
CAD files around, then you need the very 
best broadband capabilities.

Moving to the cloud is neither difficult nor 
complicated. There is technology for every 
need. The trick is to know precisely what 
your need is so that the cloud you get is the 
one you actually need.  

Maybe you already have a 
cloud but don’t know it?

By Mark Ridley, regional director for Africa at NetApp

netapp.indd   21 2013-08-12   03:39:00 PM
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Monster, makers of quality headphones, and Electronic Arts, a global 
leader in digital interactive entertainment, have joined forces to create the 
ultimate gaming headphone. 

The MVP Carbon’s proprietary HD Surround Sound delivers deep bass 
and extreme detail, allowing users to become fully immersed in the game 
- just as the games’ sound engineers intended. 

The soft ear cups and comfortable headband ensure a proper seal, 
providing superior noise isolation. 

The reversible mic boom and a professional quality in-line 
microphone provides clear voice communication and can also be used 
with smartphones. 

The ControlTalk Universal in-line mic and controller allows the user to 
answer and end phone calls, and control music on most media players 
and smartphones. 

The headphones also include a MusicLink Dual Audio Port, to allow the 
sharing of audio between friends. 

The MVP Carbon is compatible with XBOX, PS3, Wii and PC, and are now 
available at leading retail outlets nationwide for R2999.99. 

ASRock’s latest enthusiast motherboard hit stores in South Africa 
recently and has been well received, thanks to a variety of innovative 
features seldom seen on high-end motherboards. 
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Monster, Electronic Arts release gaming headphones 

TVR debuts ASRock Z87 OC Formula/ac motherboard 

As its name implies, the ASRock Z87 OC Formula/ac 
motherboard is aimed at overclockers who want to get 
the best possible performance from their CPU, memory 
and graphics card(s) while offering them the ability 
to easily push the limits the hardware 
provides - out of the box. 

One of the most impressive features on 
this motherboard, apart from its rich overclocking 
feature set, is the Conformal Coating that covers 
all of the board’s components. This effectively 
makes the motherboard water-resistant. 

This is particularly handy for enthusiasts that make use of liquid 
cooling to ensure optical thermo dynamics when pushing the limits of 
their hardware. This extra layer of protection will ensure that no spill 
will ruin the motherboard. 

Looking at its connectivity, this motherboard also comes with the 802.11ac WiFi 
module that supports up to 867Mbps wireless networks and Bluetooth v4.0, ensuring 
that users will always have super-fast connectivity if their WiFi router supports the 
latest wireless technologies. 

Serious gamers will also appreciate the HDMI-In port, allowing users to plug their Xbox 
or PS3 consoles into the motherboard and view games on their PC monitor.
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Acer has unveiled the Acer Iconia A1, 
the company’s first full-featured 7,9-inch 
tablet targeted at modern day explorers, 
adventurers, digital freaks and busy 
mobile executives requiring an all-day 
mobile companion. Thanks to a sleek and 
light-weight design that is comfortable to 
hold in one hand, it also easily fits into a 
purse. 

The new Acer Iconia A1 keeps people 
entertained and connected with smooth 
and speedy navigation, browsing and 
media playback powered by a fast quad-
core processor. 

The Acer Iconia A1 was introduced with 
other new products, including the Acer 
Aspire R7, Aspire P3 Ultrabook, Aspire 
V Series touch notebooks and Iconia B1. 
The new line of Acer mobile products 
highlights the company’s focus on 
redefining the computing experience 
through progressive design. 

“Tablets are becoming cherished 
companions to many people as they stay 
connected and entertained throughout 
their day,” says Oliver Ahrens, president, 
Acer Europe. 

“We want everyone to experience 
that. Everything that makes tablets so 
enjoyable is even better on the perfectly-

sized Acer Iconia A1. The design is 
comfortable to hold, while its sleek build 
makes it a natural extension for anyone 
who wants to keep their digital life right 
in one hand.” 

Busy mobile users get the prompt 
performance they want with smooth 
video playback, and fluid and fast 
navigation through apps and Web sites 
powered by a fast Quad Core 1,2GHz 
processor. Gestures, zooming, scrolling 
and navigation are all intuitive, and 
games are responsive and realistic with 
the integrated gyroscope for movement 
and vibration responses. 

The LED backlit display with IPS 
technology and a 170-degree viewing 
angle highlights videos, photos and 
multimedia content in accurate colour 
and brightness. The 1 024 x 768 
resolution makes text and graphics crisp 
and clear, while the 4:3 aspect ratio is 
great for Web browsing, e-reading and 
gaming. 

Acer’s new Touch WakeApp gesture 
gives customers one-touch express 
access to their favourite apps directly 
upon waking from sleep. The Icona 
A1 delivers the Google experience 
with services like Google Now, Google 
Search, Gmail, YouTube and great 

content such as magazines, movies, 
games, books and more than 700 000 
apps from the Google Play Store. 

Starting at only 410 grams and 
measuring only 11.1 mm, customers 
will also enjoy taking it with them for 
navigation and location-based apps via 
the built-in GPS. 

The Acer Iconia A1 keeps consumers 
connected to WiFi networks and 
hotspots with reliable 802.11b/g/n 
wireless technology or a built-in 3G 
mobile data connection. Plus, the 
integrated Bluetooth 4.0 lets consumers 
quickly connect the tablet to a variety 
of other devices, such as headsets and 
printers. 

The 5MP rear-facing camera captures 
1080p video at 30fps that can easily 
be edited for quick sharing on-the-go. 
The front-facing camera pairs with 
the enhanced microphone to capture 
video and audio clearly for video chats 
and recording. The micro USB 2.0 and 
microHDMI port enable quick transfer 
or sharing of photos, music, videos and 
other digital content. 

The Acer Iconia A1 is available with 
either 8Gb or 16Gb onboard memory. 
Users can increase this by adding a 32Gb 
microSD card.

Acer 
unveils 
the Iconia 
A1 tablet
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Dell launches new S Series monitor 
Dell has launched its latest 23-inch S Series multi-touch monitor, the S2340T. 

Highlights of the product include: 

* Ultimate touch experience - multi-touch capability with up to 10 touch points 
at once. Natural, direct and intuitive, the S2340T multi-touch monitor offers 
users a fast and easy way to access applications. Scroll, tap, grab, drag or 
stretch with fingers - it’s that simple and intuitive when used with Windows 
8.1. 

* Screen clarity - enjoy the latest blockbusters and video games in great 
clarity with the 16:9 full HD 1 920 x 1 080 resolution experience. View the 
monitor from virtually any angle and still enjoy the same visual experience 
and great colour consistency with the 178°/178° wide viewing angle and in-
plane switching technology. 

Experience sharp and vivid images with its high contrast ratio of 1000:1 and 
Mega dynamic contrast ratio of 8-million:1. Edge-to-edge glass gives the 
S2340T a clean finish. 

* Convenience - the multi-touch monitor is designed for comfort and ease-of-
use. 

* Excellent connectivity - the monitor supports HDMI, DisplayPort, USB 
3.02 ports and Ethernet. Easily hook up to a wide range of peripherals 
simultaneously on the PC, with connectivity options like DisplayPort, HDMI, 
Ethernet and USB 3.02. 

* Speed - enjoy data transfer speeds of up to 10 times faster than USB 2.0 with 
USB 3.02. Conveniently hook up the USB cable to any device via the USB 3.02 
port to enable touch, graphics, audio and Ethernet.
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Toshiba introduces the Satellite C-series 
Toshiba Gulf FZE has launched the new Satellite C-series - a stylish range of 
affordable and powerful laptops ideal for everyday computing. Serving a broad 
audience with its portable design, the Satellite C-series comes in many different 
configurations, and has a 15,6-inch screen size with HD display. 

The series includes models with touchscreen display that allows users to take 
advantage of its Windows 8 platform. 

“The Satellite C-series has been created for consumers who demand quality, 
style and functionality for their everyday computing needs, which now 
increasingly require the latest multimedia features. Uploading and downloading 
media content, along with photo, video and music editing are now essential 
requirements for even the youngest of laptop users. 

“The Satellite C-series is built to address all these tasks efficiently,” says 
Santosh Varghese, GM, Digital Products and Services, Toshiba Gulf FZE. 

Promising power and portability at an affordable price, the Satellite C-series 
offers users a choice between today’s most powerful processors. The Satellite 
C50 and C50t are powered by 3rd Generation Intel Core, Celeron or Pentium 
processors, all of which are guaranteed to deliver speed and high quality 
performance. 

Users can also choose between shared Intel HD 4000 graphics, dedicated 
NVIDIA GeForce graphics with Optimus technology, and the latest GPUs that 
are capable of producing the excellent colour, quality and contrast required for 
multimedia creation and consumption. 

The Satellite C-series is equipped with a touchpad that features modern gesture 
support for ultimate convenience; a built-in DVD Super Multi Optical Drive; two 
USB 2.0 ports for back-up storage solutions; one USB 3.0 port; and the latest 
Bluetooth 4.0, allowing users to transfer data quickly while consuming less 
energy. 

Users can store a number of movies on the Satellite C-series with the 1Tb of 
internal HDD storage. They can also watch these movies on their HD TV through 
the laptop’s HDMI port. The series has all the essential connectivity features that 
make loading programs efficiently faster. For maximum ease of use, consumers 
may opt for a non-reflective display and a 10-finger capacitive touchscreen. 

Available in glossy finishes, the Satellite C-series comes in Precious Black, 
Luxe White Pearl and Shining Silver, allowing users to choose a look that best 
defines their personality. 

Sporting the new Toshiba unified product design, the C-series is identified by 
its smooth rounded edges, its illuminated power button and the logo positioning 
at the left side under the display, creating a sophisticated look for an everyday 
laptop. 

The Satellite C-series with a touchscreen display, featuring better hardware and 
improved usability, is designed with the multimedia demands of today’s users 
in mind. 

Whether they scroll with their fingers through Web pages and documents, tap 
or swipe the touch display to navigate, drag items manually when organising 
the screen or stretch objects for a clearer view by a simple finger movement, 
the optional edge-to-edge touchscreen with 10-point touch and swipe support 
makes personal computing more intuitive than before. 

Designed to deliver a broad range of everyday computing features, the Satellite 
C-series offers a great user experience at an even better cost, proving that 
quality, style and enhanced multimedia functionality can be accessible to 
anyone.
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* Canon imageRUNNER 
ADVANCE 500i received a 
“Pick” award for Outstanding 
A4 Monochrome MFP for 

Large Workgroups; 

* Canon imageRUNNER ADVANCE 
C5235i and imageRUNNER ADVANCE 
C5240i received a “Pick” award for Outstanding 31 to 40ppm 
A3 Colour MFPs; 

* Canon imageRUNNER ADVANCE C5250i received a “Pick” 
award for Outstanding 41 to 50ppm A3 Colour MFP; 

* Canon imageRUNNER ADVANCE 6265i received a “Pick” 
award for Outstanding 61 to 70ppm A3 Monochrome MFP; 
* Canon imageRUNNER ADVANCE 6275i received a “Pick” award for 
Outstanding 71 to 80ppm A3 Monochrome MFP; and 

* The Canon imageRUNNER ADVANCE C5255 series received an 
“Outstanding Achievement” award for Energy Efficiency. 

Canon’s imageRUNNER ADVANCE 500i A4 MFP was awarded a BLI Summer 
“Pick” for its “flawless reliability” and “top-notch” productivity, ease-of-use 
and the versatility of its MEAP Web platform, which enables integration with a 
range of Canon and third-party software solutions. 

Canon’s A3 imageRUNNER ADVANCE devices won awards across colour and 
monochrome devices, from a range of speed bands, for their superior reliability, 
outstanding scan functionality, ease-of-use and high-quality output. 

In addition to Canon’s “Pick” awards, Canon’s imageRUNNER ADVANCE C5255 
series also earned a BLI “Outstanding Achievement” award and a five-star rating for 
energy efficiency, thanks to its lower than average energy consumption during BLI’s 
environmental testing. 

The imageRUNNER ADVANCE C5255 series devices also demonstrated faster than 
average recovery times from sleep mode and a host of additional features, including 
job review and proof modes, to help reduce the waste of paper and consumables. 

“Canon’s strategy is to build value for customers and partners by providing very 
tight integration between device and software to add differentiation to their second 
generation imageRUNNER ADVANCE portfolio,” says BLI’s Idris Shogbanmu, 
European technical specialist for solutions. 

“The 500i also supports the need for flexible and mobile working by allowing users 
to print from any Google Cloud Print-enabled Web and mobile app, or scan to 
and print from iPad, iPhone and Android mobile devices. From an administrator’s 
perspective it also enables the device to be centrally managed, remotely monitored 
or reconfigured to reduce operator downtime.” 

Warren Lock, B2B marketing manager at Canon South Africa, says: “We’re delighted 
with the recognition we’ve received from BLI in this year’s summer awards, which is 
a clear illustration of Canon’s reputation for outstanding performance, reliability and 
versatility. 

Canon scoops seven BLI awards 
Canon has picked up seven accolades from testing and research organisation 
BuyersLaboratory (BLI) in its Summer 2013 awards. 

Imaging products from across Canon’s business portfolio have been recognised 
following BLI’s laboratory tests, with Canon receiving a total of six “Pick” awards and 
one “Outstanding Achievement” award. 

The following Canon devices were awarded Summer 2013 awards: 
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With the small, lightweight Dell M110 Ultra Mobile Projector, 
users have the freedom to project bright, colourful images on 
the go from a computer or mobile device. 

With 300 ANSI Lumens, the Dell M110 is bright enough to 
project clear, bright graphics in a variety of lighting conditions, 
and because it will fit in the palm of the hand it easily fits in a 
laptop or travel bag. 

A variety of connectivity and storage options allow users to run 
projections from a demo, a presentation, a photo slideshow, a 
video or even a video game. 

The small size, bright light source and versatility make the Dell 
M110 the ideal projection solution for the professional on-the-
go.

Features of the projector include: 

* View bright, colourful presentations in a variety of lighting 
conditions with the Dell M110’s LED 300 ANSI lumens light 
source and 10 000:1 typical (full on/full off) contrast ratio. 

1 280 x 800 (WXGA) native resolution, support for 720p HD and 
a built-in speaker make the Dell M110 a great choice for the 
mobile projection of a variety of media. 

* Optional wireless functionality (USB wireless dongle sold 
separately) for advanced capabilities and enhanced features 

allows users to wirelessly connect to a laptop for projection of 
content stored on the PC. 

* PC-free presentation enables users to project without a PC. 
Users can store content directly on the Dell M110’s 1Gb internal 
flash memory, on a MicroSD card or on a USB flash drive for 
instant viewing directly from the projector. 

* Connect select mobile devices, such as an iPhone, iPad, 
Android phone or tablet, wirelessly with the Dell M110 
projector’s optional wireless dongle, and project photos or 
.ptg2 files using the Dell Projector app available for download 
from the Apple App Store or from the Google Play Store. 

* HDMI input allows for projection from a variety of high-
definition digital media players, including DVRs, DVD players, 
Blu-ray players and gaming consoles. 

The Dell M110 projector is ideal for impromptu meetings, 
but it’s not limited to the office. Users can take the M110 to a 
customer site to show a demo video; to a recruiting event to 
promote a company; to an offsite location to present training; 
or to a coffee shop to showcase a portfolio to a potential client. 

Users can also use the M110 in a personal capacity to show off 
photos, entertain children on vacation, or to share videos or 
photos at a community event.

Dell releases lightweight M110 Ultra Mobile Projector 
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Dell’s Latitude 10, available from distributor Drive Control Corporation (DCC), combines the convenience 
of the small, thin form factor of a tablet with the power of a PC. 

Ideal for the serious business user, the Dell Latitude 10 features easy management and security to 
integrate into corporate networks. It comes with Windows 8 Operating System (OS), touchscreen 
functionality, Intel’s next generation Atom System on Chip (SoC) processor and 2Gb RAM. 

Intel’s Platform Trust technology, a virtual smartcard reader for certificate-based user authentication, 
delivers world-class security to ensure data protection. Always-on connectivity is assured with Bluetooth, 
WiFi and optional mobile broadband, and a convenient full-size USB port and SD memory card enable 
effortless access to collaboration tools. 

Delivering the convenience of a tablet with the power of a PC, the Dell Latitude 10 is the perfect 
companion for the mobile business person.

Dell Latitude 10 now available from DCC 
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Dr Dre’s Pill just the medicine for partying ... 
The Beats by Dr Dre Pill is a lightweight, portable speaker that allows users to 
take the party with them wherever they go. 

Even though the Pill is compact in size, it produces a powerful sound that 
is perfect for any room in the house. It can be controlled through a paired 
device. It is wireless, which means it is hassle-free and small enough to fit 
inside a briefcase or purse. 

It uses the latest in Bluetooth connectivity to deliver powerful studio quality 
sound in a compact design packed with convenient features. The speaker 
has a long-lasting lithium ion battery and a speakerphone function for taking 

Epson’s AirPrint makes 
mobile printing easy
Epson’s AirPrint makes it simple to print e-mails, 
photos, Web pages and documents directly from 
Android and Apple devices, without having to 
connect software, drivers or cables. 

The iOS printing system is already integrated into 
commonly used apps such as Mail, Photos, Safari 
and iBooks. 

Epson has expanded the number of AirPrint-
enabled printers by more than 80% from last year, 
providing customers with a wide array of mobile 
printing options. More than 100 Epson printers now 
support AirPrint. The Epson L355, L550 and M102 
Integrated Tank Systems (ITS) printers recently 
launched in South Africa support AirPrint, as 
do Epson’s XP-600 and Stylus Photo PX730WD 
printers. 

“Epson’s widespread support of AirPrint 
demonstrates our global leadership and 
commitment to providing customers with easy 
printing solutions that meet their evolving mobile 
business and personal lifestyle,” says Kelvin 
Reynolds, GM for Epson in South Africa. 

“We recognised some time ago that mobile printing 
wasn’t just a novel idea; it was a necessary 
requirement for both sharing memories and 
mobile productivity in a rapidly changing digital 
marketplace. As iPhone and iPad adoption 
continues to grow, Epson will continue to lead the 
development of innovative mobile digital imaging 
solutions.”

incoming calls. 

The limited edition Pink Pill by Nicki 
Minaj is arriving in South Africa soon. 
There are only 80 of them being released 
country-wide, of which 40 are already 
pre-ordered. 

“I am so excited about this product. It’s 
something I actually use. It’s a little tiny 
speaker that I can travel with, yet the 
sound is incredibly loud and rich,” says 
Minaj. 

The Beats Pill comes in the Beats by Dr. 
Dre signature colours of black, white 
and red, with other neon colours coming 
soon. It is available at all major retail 
outlets nationwide, for a recommended 
retail price of R2599.99.
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WD launches XE SAS hard drive
WD has recently launched its XE 3,5-inch SAS hard drive, allowing 
companies to make use of the 2,5-inch 10 000 RPM SAS hard drive in a 
3,5-inch format. This is possible with the mounting of the XE 2,5-inch, 
hard drive in a 3,5-inch WD performance sled. 

This will allow companies to incorporate these powerful 2,5-inch hard 
drives into their legacy systems, which usually require a 3,5-inch format. 
In addition to the performance benefit of 10 000 RPM, this drive delivers 
a super fast 6Gbps transfer rate, sequential data rate of 204Mbps and an 
impressive random I/O performance. 

With added benefits - such as lower power consumption and an easier 
upgrade path for existing 3,5-inch storage systems - this drive delivers in 
all arenas. 

Tested in its field with an impressive 2-million hour MTBF (mean time 
between failures) and boasting up to 900Gb of high performance, this 
drive is the ideal solution for enterprise server and storage applications. 
WD’s XE hard drives are the perfect solution for high performance 
computing and mission critical environments.
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Compact storage with My Passport Ultra 
WD’s My Passport Ultra is a little drive with big features. With up to 2Tb 
of portable storage, there’s plenty of capacity for important files. Back up 

photos, music and videos to the drive itself, 
or back up to a Dropbox account. It also offers 

password protection with hardware 
encryption to help keep data private. 
All this in a drive that fits easily into 
a pocket or purse. 

It is the ideal companion for ultra-
mobile consumers, allowing them to 
take their digital content with them 
wherever they go, whilst delivering 

automatic and cloud backup for added 
data protection - thanks to WD SmartWare 
Pro backup software included with the 
drive. 

So whether users are business travellers, 
photo, movie or music enthusiasts; or 
someone that simply wants to backup 
their important information, this compact 
drive is the right choice. 

Available in 500Gb, 1Tb and new 2Tb 
capacities, the My Passport Ultra line 
of portable drives are available in four 
different colours (red, blue, black and 
silver) and are covered by WD’s three-
year limited warranty. These drives will be 
available in South Africa in Q4.

WD My Book Live Duo debuts in 
SA
Connect to the home network with the My Book Live Duo 
personal cloud storage solution and create shared storage 
that users can access within their home or from anywhere 
in the world. Access occurs through secure remote access 
that includes password protection and encryption on the 
personal cloud storage solution. 

The My Book Live Duo allows for remote access using and 
iPad, iPhone, iPod Touch or Android smartphones and 
tablets with WD2go mobile app. 

The My Book Live Duo combines the benefits of shared 
storage and remote access with double-safe backup 
or increased capacity of a dual-drive system with RAID 
technology. 

The two-drive system also combines the two drives, 
allowing it to act as one drive for maximum storage 
capacity and deliver the power and performance for the 
most demanding applications. The My Book Live Duo 
delivers best-in-class read speeds and is available in 
capacities up to 8Tb.
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Ask anyone to name the so-called “captains of industry” in the 
IT sector in South Africa and its unlikely than any women will be 
identified. As a tribute to the “fairer sex” in Women’s Month (this 
month’s cover story) and in an effort to correct this apparent 
oversight and dispel the perception that the IT channel is entirely 
male-dominated, the Chundered invited a doyen of the IT 
distribution sector in South Africa to respond to a list of questions.

Lynn Attenborough, chief financial officer of Sithabile Technology 
Services, has played a critical role in the IT channel in South Africa 
for almost 30 years.

Here are her insights into women in the channel:

Chunderer: Do women working in the IT channel enjoy the same 
opportunities and employment conditions as their male counterparts 
when it comes to being hired in the first place and then being 
afforded promotional and other career opportunities?

Lynn: I feel they do. Having been involved in the channel since 
1984 I have been fortunate in that the people I have worked with 
have always considered “the best person for the job”. I believe that 
women always seem to try that much harder as IT was considered 
to be a male-only environment in the beginning.

Chunderer: Have things changed over the years?

Lynn: I think circumstances have changed and IT generally has 
become a more equal opportunity industry, especially for the 
younger generation. We are seeing more women in all spheres of IT.

Chunderer: Are women subjected to workplace discrimination in the 
channel?

Lynn: I personally have not suffered from any discrimination 
whatsoever. I do hear of some issues from time-to-time but they are 
few and far between. Perhaps I have been extremely lucky working 
for the companies and the people I have all these years.

Chunderer: Do you think or believe that women tend to excel in 
certain roles or positions in the channel. If yes, how would you rate 
women in the following roles and why?

Lynn: I do think women excel in certain roles but we also have some 
exceptional women in all the areas of IT.

• Sales - Women can be more tenacious and will continue to call 
for that appointment until they are successful. Once in front of the 
client their professional manner and expertise then speaks for itself. 
Again I have worked with a number of successful women in sales 
throughout the years and I am still lucky enough to work with some 
exceptional women who are extremely successful in sales today.

• Product management - This requires a certain amount of 
administrative work which most women can handle as a matter of 
course. Negotiating skills come to the fore in this area and once 
again I believe most women can handle this. A fine balance of just-
in-time ordering and not losing any deals due to lack of stock is a 
requirement, so watching the sales, stock and lead times as well as 
handling the admin is handled very well by women.

• Technical support - Although I do not currently see a greater 
number of women in this area when compared to the past, I believe 
it is growing with an increasing number of young women looking to 
study and advance in this area. I would recommend that any young 
women looking to get into the IT industry enrol for a technical 
career as I do believe this is becoming more and more essential 
in all companies no matter what industry they are involved in. 

Technical support and management is a must.

• Finance - What can I say? This has been my forte for the past 44 
years. I have a finance and admin team comprising of only women 
and they really work hard to ensure the deadlines are met and 
requirements achieved.  They have a detailed understanding of the 
business from credit control, to stock and creditors and have also 
been involved in the IT industry for a number of years.

• Human resources - Once again, I believe this is a perfect fit for a 
woman as they have the understanding and compassion required for 
this function. It is not just a case of hiring and firing but ensuring all 
the legal and governmental requirements are covered correctly. As a 
pivotal role in any company, I also feel employees tend to confide in 
and trust a woman more than they do to a man.

• Warehousing / logistics – These operations form part of my 
responsibility portfolio and have done for many years. Currently I 
do not see women entering this side of the business (sadly) as it 
can be extremely interesting and rewarding. Although sometimes 
considered a thankless task, an efficient warehouse and logistics 
team can make all the difference to customer service and 
satisfaction levels throughout the business. Maybe the perception of 
this being a male dominated sector in the industry is correct. 

• Marketing - I definitely rate women highly in this area. Creative 
skills and organisational management with attention to detail are 
critical to successful marketing and the hallmark of what women do 
best. We have some great women managing this in the industry.

Chunderer: The IT channel is often characterised by relationships 
that can sometimes be described as adversarial (eg: A vendor that 
tries to force purchasing quotas and targets on a distributor or 
a reseller that demands better pricing or extended terms from a 
distributor etc). In these circumstances, who tends to be able to 
manage these issues better – men or women?

Lynn: In my experience it takes a good negotiator to handle these 
situations. It’s critical not to allow the vendor to bully you into 
taking excess stock to help them out. In the past when I have been 
asked to take extra stock I have refused but have not damaged any 
relationships in the process.

It’s important to understand reseller requirements and manage 
these expectations accordingly. After all, we are all in business to 
make a profit. In my opinion a woman is more than capable of 
handling this process as they are good at seeing both sides of the 
argument and are able to say no in the best possible way when 
pressure is being placed on them. 

Chunderer: In today’s age of cloud computing, convergence and all 
the other acronyms and other clichés such as “quantum shifts” in 
technology etc, what does the future hold in store for the channel?

Lynn: Wish I knew! As you say, cloud computing is the “in thing”. It 
seems that desktop computers and notebooks are on the way out. 
We are working on smaller and smaller tablets and smart phones 
and are connected globally 24 hours a day. People are working 
remotely rather than travelling into the office every day. I am sure 
this is going to be the norm in a few years time. Technical know-how 
and support is going to be the key requirement of all companies and 
is going to form a large part of any IT company in the channel.

Lynn’s insights prove yet again the truth behind the age-old adage:

“Behind every successful man there is (an even more successful) 
woman.”

Behind every successful man ...
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